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1. Purpose and Scope of the Deliverable (Months 1-8)

Deliverable D5.2 — Campaign Materials compiles and presents the campaign and communication
materials produced during the first eight months of the COMBATHATE project. The purpose of
this deliverable is to provide a structured, verifiable record of the tangible awareness-raising
outputs developed in the initial phase of the action, ensuring EU visibility, early stakeholder
awareness, and readiness for broader dissemination in subsequent project stages.

The scope of D5.2 for the reporting period Months 1-8 focuses on establishing the project’s basic
campaign infrastructure and core materials, including:

e acoherent and recognisable visual identity (project logo set and EU co-funding emblem);

e print and display materials to support visibility at project activities, meetings, and
stakeholder encounters;

e reusable micro-learning video materials linked to WP2 capacity building (presented with
placeholders for links, to be inserted once publication URLs are available);

e the activation of basic online communication channels (partner webpages and project
social media), ensuring accessible public information and consistent project messaging;

e a standardised physical distribution reporting framework to document the use and
dissemination of materials in an aggregated and GDPR-compliant manner.

This deliverable is submitted in electronic format suitable for physical dissemination. It is
classified as PUBLIC, as it contains no sensitive personal data and is intended to support
transparency and dissemination of the project’s mission and activities.

Online communication channels established in Months 1-8

As part of the first-phase dissemination and visibility set-up, the consortium ensured that project
information is available through both partner websites and dedicated social media channels.

Partner project webpages created and/or activated (Months 1-8):

e MUSIKART: https://www.musikart.it/combathate

e PUCK: https://gliamicidipuck.org/combathate/

e AMANITA: https://amanitaeesti.ee/combathate/

e PROVISION: http://provisionbg.org/index.php/cerv/

e NOORUSE MAJA: https://www.noorusemaja.ee/en/cerv/
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These webpages provide stable, partner-hosted entry points for the project, typically including
information on objectives, partnership, EU funding reference, and updates on activities and
outputs.

Project social media channels established/used (Months 1-8):

e Instagram: https://www.instagram.com/combathate ue/

e Facebook: https://www.facebook.com/people/Combathate/61578210119624/

These channels support wider reach, timely updates, and engagement with broader audiences,
complementing partner websites and printed materials.

Scope clarification

For Months 1-8, D5.2 consolidates the existence and availability of campaign assets and channels.
While the project’s social media channels were created and used during this period, the
consortium does not include in this deliverable a separate “social media content pack” or posting
archive; instead, D5.2 focuses on the core campaign materials and the baseline communication
infrastructure enabling later large-scale awareness activities.

Overall, the campaign materials and communication channels documented in this deliverable
contribute to the project’s objectives by:

e ensuring early-stage visibility of the EU-funded action,
e establishing consistent project identity and messaging,

e enabling structured dissemination of results as WP2 and subsequent work packages
progress.

2. Overview of Campaign Materials Produced (Months 1-8)

During the first eight months of the project, the consortium prioritised the production of core
campaign materials required to ensure a consistent visual identity, immediate visibility at project
activities, and readiness for broader dissemination in later phases. The campaign outputs
produced in this period focus on two essential areas:

¢ Visual identity assets, ensuring coherent branding and full compliance with EU visibility
requirements across all partner communications;

e Print and display materials, enabling practical dissemination and visibility during
meetings, trainings, and stakeholder engagement activities.

The materials produced during Months 1-8 are compiled in this deliverable and provided in
electronic format, with print-ready files included where relevant.
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2.1 Visual Identity Assets (Project Logo Set + EU Co-funded Logo)

A key achievement during Months 1-8 was the consolidation of the project’s visual identity

package, ensuring that all partners communicate COMBATHATE with a coherent and recognisable
brand.

COMBATING HATE SPEECH AND HATE CRIMES

AGAINST NDIVIDUALS WITH MENTAL DISABILITIES.

Included visual identity assets:

e The COMBATHATE project logo, provided in multiple validated variants to support
different communication contexts (e.g., light/dark backgrounds, horizontal/vertical
layouts, and simplified icon versions where applicable). These variants ensure correct use
across:

o print materials (flyers, posters, roll-ups),

o presentations and training materials,

o partner webpages and digital publications,
o audiovisual/video overlays, where relevant.

e The official EU co-funding emblem (“Co-funded by the European Union”), provided in a
format suitable for inclusion in both digital and print materials.

Purpose and use:
These assets provide the baseline for all campaign materials, ensuring:
e consistency of branding across countries and partner organisations;

e recognition and trust among stakeholders and target audiences;
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e full compliance with EU visibility rules, including correct acknowledgement of EU funding
in public-facing outputs.

Output status (Months 1-8):

The visual identity assets were finalised and made available to all partners for use across
communication channels and campaign materials included in this deliverable.

2.2 Print Materials (Roll-up and Flyer)

In Months 1-8, the consortium produced two foundational printed campaign outputs designed
to support project visibility and provide concise project information for stakeholders and the
public:

a) Roll-up Banner (80100 cm)
Format: Print-ready PDF (display material)
Function: High-visibility display at:
e project meetings,
e transnational trainings,
e stakeholder events,
e dissemination sessions.
The roll-up provides an immediate “at a glance” presentation of:
e project title and main objective,

e core thematic focus (combating hate speech and hate crimes against individuals with
mental disabilities),

e consortium identity,
e EU visibility elements.

This material is intended as a reusable visibility tool across the full project lifecycle, supporting
continuity and recognition.
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b) Flyer (A4)

Format: Print-ready PDF (handout material)
Function: Short public-facing information tool, designed to be:

e distributed at project activities,

e shared with stakeholders (services, institutions, networks),

e made available in electronic format via partner channels when appropriate.
The flyer provides a concise summary of:

e project rationale and objectives,

e core activities and expected impact,

e consortium partnership,

o references to project channels for further information (web/social).
Output status (Months 1-8):

Both materials were finalised in print-ready format and available for all partners. They support
the first-stage dissemination needs of the project and provide a base template for future
adaptations in partner languages and for later campaign phases.
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2.3 Video Materials (4 Micro-Learning Videos Recorded in Italy- Links Placeholder)

During the first eight months of implementation, and in connection with WP2 capacity-building
activities, the consortium produced a set of four short micro-learning videos recorded in Italy.
These videos are designed as reusable, practical learning and awareness resources, supporting
both internal staff training and future dissemination actions under WP5.

Purpose of the micro-learning videos
The micro-learning format was selected to:

e translate key procedural elements of the project’s Support System into simple, actionable
guidance;

e provide short and accessible refreshers for staff and multipliers;
e support replication and consistency across partners and countries;

e enable later integration into online dissemination, training environments, and awareness
campaigns.

Format and characteristics
Each video is intended to be:
e short (approximately 2-3 minutes) to maximise accessibility and reusability,
e delivered with a calm tone and clear language,
o focused on “how to” guidance rather than theoretical explanation,
e aligned with the project’s accessibility and rights-based approach.
Micro-learning videos produced (Months 1-8)
The following four video topics were recorded:
1. Video 1 - Psychological First Aid (PFA) in 60 seconds

Focus: a very simple explanation of the main PFA steps, delivered in a calm, reassuring
style.
Facebook: https://www.facebook.com/share/v/1PTmDH1Yme/

Instagram:
https://www.instagram.com/reel/DUAsDJ2k0Zs/?utm source=ig web copy link&igsh=
MzRIODBINWFIZA==

2. Video 2 —Icon Form + Proxy Reporting: Common Errors to Avoid
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Focus: how to complete the icon-based form correctly, key mistakes to avoid, and

emphasis on consent and data minimisation.

Facebook: https://www.facebook.com/share/v/1BGeAWMS8Jo/

Instagram: https://www.instagram.com/reel/DUDwhd8DNBJ/?utm source=ig web co
py link&igsh=MzRIODBiNWFIZA==

3. Video 3 - Evidence Bundle: Minimum Package (What to Collect / What NOT to Do)
Focus: what evidence to collect (e.g., screenshots, timeline, short summary) and what
should be avoided (e.g., altering files, collecting excessive data).

Facebook: https://www.facebook.com/reel/4345198762359748

Instagram: https://www.instagram.com/reel/DUGARwVgqrv/

4. \Video 4 — AAC Basics: Communication and De-escalation

Focus: practical AAC principles (yes/no cards, one question at a time, calm tone, avoiding

" )

why” questions) to support communication and reduce escalation risks.
Facebook: https://www.facebook.com/reel/2317068918770525

Instagram: https://www.instagram.com/reel/DUIRCQakeii/

Note on publication

At the time of submission of this deliverable (Months 1-8 reporting), the final hosting platform
and URLs are being consolidated. The report therefore includes link placeholders, to be replaced
once the videos are uploaded to the agreed dissemination channel(s).

2.4 Physical Distribution Report (Template and M1-M8 Reporting Approach)

To ensure consistent documentation of campaign material production and dissemination, the
consortium prepared a standardised Physical Distribution Report template. This template
supports:

e transparent reporting for SYGMA,
e consolidated cross-partner monitoring,
e audit-ready documentation,

e consistent aggregation of dissemination activities across countries.
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Template scope and content
The distribution template is designed to capture, in a harmonised manner:
e the material type (e.g., roll-up, flyer, electronic PDF),
¢ language and format (print / electronic),
e quantities produced and distributed (aggregated numbers only),
¢ dissemination context (event/location/channel),

e target audience category (e.g., staff, stakeholders, general public),

reference to supporting evidence (e.g., photo, agenda, webpage URL).
Data protection and reporting principle
The reporting approach is explicitly GDPR-compliant:
e no personal data are recorded in the log,
e distribution is captured only via aggregated quantities and generic audience categories,
e evidence references are documented without identifying individuals.
M1-MS8 reporting approach
During the first eight months, dissemination activities primarily focused on:
e establishing campaign infrastructure (visual identity and channels),
e producing foundational print materials (roll-up and flyer),
e preparing re-usable awareness and training-support resources (micro-learning videos).
Physical distribution during this early phase is therefore expected to be:
¢ limited and mainly linked to internal project contexts (e.g., meetings, trainings), and/or
e preparatory (materials printed and made available for upcoming distribution).

The template included in this deliverable provides a structured mechanism for partners to
report:

e any production and early distribution carried out in Months 1-8, and

e to continue updating the same reporting structure in subsequent periods when wider
dissemination takes place.
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3. Conclusion and Complementary Dissemination Actions Recorded in
SYGMA (Months 1-8)

During the first eight months of COMBATHATE, the consortium focused on building a strong and
coherent baseline for awareness raising by producing core campaign materials (visual identity
assets, roll-up banner and flyer), activating digital communication channels (partner webpages
and project social media), and delivering early public-facing outreach activities. This first-phase
approach ensured that the project became visible and understandable to local communities,
stakeholders, and public authorities while the technical foundations of the action (notably WP2
outputs) were being developed.

Although large-scale campaign deployment is planned for later stages, Months 1-8 already
included a set of concrete communication activities that were recorded in SYGMA under
“Communication Activities”, demonstrating that communication started at the outset of the
action and progressed continuously alongside technical implementation.

The activities below reflect the same structure used in the DEC plan (activity name, description,
target audience, channel, outcome, status). All links provided are public references and do not
contain personal data.

3.1 Summary: What was achieved by the end of Month 8

By the end of the first reporting period (Months 1-8), the consortium achieved the following
communication and dissemination results:

e Project identity and EU visibility were standardised through the validated logo set and
the EU co-funding emblem, enabling consistent branding across all partners and
materials.

e Practical dissemination tools (roll-up banner and flyer) were produced and prepared for
repeated use at project events and stakeholder encounters.

o Digital visibility infrastructure was created through dedicated project webpages on each
partner’s website and through official project social media channels.

e Early community engagement and awareness was implemented through a series of local
events and cultural outreach actions (particularly in Italy through MUSIKART), as well as
media and newsletter outputs in Estonia.

These actions collectively strengthened the project’s public presence and prepared the ground
for broader campaign roll-out and structured distribution in the next phases.

10
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3.2 Communication Activities Implemented and Reported in SYGMA (Months 1-8)
A) Digital communication channels: partner webpages
Communication Activity Name: Dedicated project webpage on AMANITA’s website

e Description: Page created to present COMBATHATE, its objectives, partners and ongoing
activities. (https://amanitaeesti.ee/combathate/)

e Who (Target audience): Citizens; National authorities; Local authorities; Civil society
e How (Channel): Website

e Outcome: Increased visibility of COMBATHATE; stakeholders informed on objectives,
partners and activities.

e Status: Ongoing
Communication Activity Name: Dedicated project webpage on PROVISION’s website

e Description: Page created to present COMBATHATE, its objectives, partners and ongoing
activities. (http://provisionbg.org/index.php/cerv/)

e Who: Citizens; National authorities; Local authorities; Civil society
e How: Website
e Outcome: Increased visibility and access to project information in Bulgaria.
e Status: Ongoing
Communication Activity Name: Dedicated project webpage on MUSIKART’s website

e Description: Page created to present COMBATHATE, its objectives, partners and ongoing
activities. (https://www.musikart.it/combathate)

¢ Who: Citizens; National authorities; Local authorities; Civil society
e How: Website
e Outcome: Increased visibility and awareness in Italy; access point for project updates.
e Status: Ongoing
Communication Activity Name: Dedicated project webpage on PUCK’s website

o Description: Page created to present COMBATHATE, its objectives, partners and ongoing
activities. (https://gliamicidipuck.org/combathate/)

11
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e Who: Citizens; National authorities; Local authorities; Civil society
e How: Website
e Outcome: Increased visibility and stakeholder access to project information.
e Status: Ongoing

Communication Activity Name: Dedicated project webpage on Nooruse Maja website

e Description: Page created to present COMBATHATE, its objectives, partners and ongoing
activities. (https://www.noorusemaja.ee/en/cerv/)

¢ Who: Citizens; National authorities; Local authorities; Civil society
e How: Website
e Outcome: Increased visibility in Estonia and improved stakeholder awareness.

e Status: Ongoing

B) Project social media channels
Communication Activity Name: COMBATHATE social media (Facebook & Instagram)

e Description: Dedicated Facebook and Instagram pages updated with project news, events
and awareness information to engage citizens, authorities and civil society.

o Instagram: https://www.instagram.com/combathate ue/

o Facebook: https://www.facebook.com/profile.php?id=61578210119624

e Who: Citizens; National authorities; Local authorities; Civil society; Other stakeholders
e How: Social media

e Outcome: Continuous visibility and outreach; increased public awareness; community
engagement with project objectives.

e Status: Ongoing

12
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C) Local awareness events and outreach actions (Italy — MUSIKART)
Communication Activity Name: Local event in San Cosmo Albanese — MUSIKART

e Description: Awareness event to present COMBATHATE and its objectives
(psychological/legal support mechanisms, cooperation with authorities, public
awareness). Amplified through social media.

Link:
https://www.facebook.com/permalink.php?story fbid=pfbidOhiKtvS9v1H3Yyp4ExUGYLv
iEmMF6dPb9fMtAkhHpv6v8ci7ngSKS4cYVHNAYd622kl|&id=61578210119624

e Who: Citizens; Local authorities; Civil society
e How: Event

e Outcome: Strengthened visibility of COMBATHATE; raised awareness; fostered inclusion
and dialogue.

e Status: Delivered
Communication Activity Name: Local awareness event in Calopezzati — MUSIKART

e Description: Awareness event to present COMBATHATE and raise awareness on hate
speech against people with mental disabilities; highlighted partner roles and
contributions.

Link:
https://www.facebook.com/permalink.php?story fbid=pfbid02fgmewm3mmgB4fuapgk
aE7mtNLujZMwFWs5MStSQjMiuaxDSPKHoFfdneZ2NFKTikl&id=61578210119624

e Who: Citizens; Local authorities; Regional authorities; Civil society
e How: Event

e Outcome: Increased local awareness and sensitivity; enhanced visibility of the
consortium; strengthened solidarity.

e Status: Delivered
Communication Activity Name: Local awareness event in Plataci — MUSIKART

e Description: Awareness event to present COMBATHATE and promote inclusion, dignity
and cooperation between institutions and civil society.
Link:
https://www.facebook.com/permalink.php?story fbid=122123597330940337&id=6157
8210119624&ref=embed post

13
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e Who: Citizens; Local authorities; Regional authorities; Civil society

e How: Event
e Outcome: Strengthened visibility; raised awareness; promoted inclusion and solidarity.
e Status: Delivered

Communication Activity Name: Local event in Santa Sofia d’Epiro — MUSIKART

e Description: Local awareness event to present COMBATHATE and raise awareness on
hate speech, discrimination and inclusion; amplified through MUSIKART social media.
Link:
https://www.facebook.com/permalink.php?story fbid=pfbid07Q5gh1s7PzZ6Jki9ZPRe5)
hkzU7UmYoH8d4Z7xW2AuLHMH2phanVt54uaNBSSrskl&id=61578210119624

e Who: Citizens; Local authorities; Regional authorities; Civil society
e How: Event

e Outcome: Increased visibility in Calabria; strengthened community awareness; engaged
citizens and authorities.

e Status: Delivered
Communication Activity Name: COMBATHATE at Tarantarsia Festival — MUSIKART

e Description: Presentation of COMBATHATE during the 17th Tarantarsia Festival
promoting peace, solidarity and inclusion; outreach amplified via social media.
Link:
https://www.facebook.com/permalink.php?story fbid=pfbid0gesAD5sWwMaBoM9aolL
DJUUJNB57ra2G9Uo8y9YZzAuAEFycCqJ4FPBozY8S09K5UI&id=61578210119624

e Who: Citizens; Local authorities; Regional authorities; Civil society
e How: Event

e Outcome: Reached a large audience; strengthened visibility; promoted dialogue against

discrimination.
e Status: Delivered
Communication Activity Name: Local event in Cassano All'lonio — MUSIKART

e Description: Local event to promote COMBATHATE objectives and raise awareness on
hate speech/hate crimes; shared through social media.
Link:

14
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https://www.facebook.com/permalink.php?story fbid=pfbid0F2voxgKDwK9CwiktTbBe
wk9bxnHxUZ2rxAdJyD6hpZ8HsgsXdNujYj2 F1wtX7Nf4l&id=61578210119624

Who: Citizens; Local authorities; Regional authorities; Civil society
How: Event

Outcome: Raised local awareness and engagement; strengthened solidarity; extended
outreach online.

Status: Delivered

Communication Activity Name: Local awareness event in Cropalati — MUSIKART

Description: Local event to promote COMBATHATE’s mission; presented the partner
organisations and complementary roles.

Link:
https://www.facebook.com/permalink.php?story fbid=pfbidOHifMqqZgnj3dozZkUxz8R|B
5ZfeKvAd38U19ulJ9RkYJQkC19uwLzS|iZWZmnVCxriwl&id=61578210119624

Who: Citizens; Local authorities; Regional authorities; Civil society
How: Event

Outcome: Increased awareness; improved consortium visibility; strengthened local
engagement.

Status: Delivered

Communication Activity Name: Local event in San Demetrio Corone — MUSIKART

Description: Awareness event to promote COMBATHATE and encourage community
engagement; invited citizens to follow project updates and spread inclusion messages.
Link:

https://www.facebook.com/permalink.php?story fbid=pfbid0Mdi7Fx2C2gbGCkdEYCnpi
FabznGVm6VG1GGWweHpRg7mGs7UjxaqiDzCiVAyVkwTI&id=61578210119624

Who: Citizens; Local authorities; Regional authorities; Civil society
How: Event

Outcome: Raised awareness; promoted citizen participation; strengthened visibility of
project objectives.

Status: Delivered

Communication Activity Name: Local awareness event in Montegiordano — MUSIKART
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Description: Awareness event to present COMBATHATE, highlight risks of hate
speech/hate crimes, and promote inclusion and solidarity; shared via social media.
Link:

https://www.facebook.com/permalink.php?story fbid=pfbid0OrpuMhM57K7reCfhtQEDK
yw3VRPoQwq6LQu4hmHfd1EWhBsKQDoEM3DXREpJippCtl&id=61578210119624

Who: Citizens; Local authorities; Regional authorities; Civil society
How: Event

Outcome: Raised community awareness; strengthened solidarity; engaged citizens and
authorities in dialogue.

Status: Delivered

D) Estonia — media, newsletter and stakeholder engagement

Communication Activity Name: Article on CERV Estonia official website

Description: National article published on CERV Estonia website highlighting
COMBATHATE launch and objectives.

Link:  https://kysk.ee/parnu-vabauhendus-toi-eestisse-euroopa-rahastuse-vaenukone-

vastaseks-tegevuseks/

Who: Research communities; EU Institutions; Citizens; National authorities; Local
authorities

How: Website (institutional article)

Outcome: Enhanced national/EU-level visibility; raised awareness among citizens and
policy audiences.

Status: Delivered

Communication Activity Name: Article in Estonian newspaper — RNUN

Description: Interview article in Estonian media presenting COMBATHATE, raising
awareness on  deinstitutionalisation  and  stigma;  supporting  visibility.
Link: https://tinyurl.com/yu4uxsd6

Who: Citizens; Civil society

How: Media article
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e Outcome: Raised awareness on hate crimes and stigma; improved visibility of project
objectives.

e Status: Delivered
Communication Activity Name: COMBATHATE FIRST Newsletter

e Description: Two newsletter issued by Nooruse Maja to inform stakeholders about
project objectives, transnational activities, deliverables and upcoming activities.
Newsletter 1:

https://drive.google.com/file/d/1DtIhOy8rlYkADHcan0JY|76ijHIUdIkG/view?usp=drive
link

Newsletter 2:

https://drive.google.com/file/d/1VIrKEWd TEug6iTktrgGRaDNhDd7LHd-/view

e Who: Research communities; Citizens; National authorities; Local authorities; Civil society
e How: Newsletter

e Outcome: Increased visibility and engagement; informed stakeholders about goals,
deliverables and participation opportunities.

e Status: Delivered
Communication Activity Name: Living Library — KAl Inspiration Day, Parnu

e Description: Participation in KAl Inspiration Day using a “Living Library” format to present
COMBATHATE and promote dialogue on stereotypes and stigma; highlighted project
tools/networks.

Link: https://www.noorusemaja.ee/en/17092025/

e Who: National authorities; Local authorities; Regional authorities
e How: Event

e Outcome: Raised awareness among authorities; fostered dialogue; strengthened
recognition of COMBATHATE as a professional and community tool.

e Status: Delivered
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3.3 Final conclusion for D5.2 (Months 1-8)

In conclusion, D5.2 documents that within Months 1-8 the project not only produced core
campaign materials (visual identity assets, roll-up, flyer, and micro-learning videos) but also
initiated and implemented meaningful dissemination activities through websites, social media,
local community events, institutional articles, media outreach, and a newsletter. This combination
of material production and active communication actions confirms that the project established
early visibility and stakeholder engagement, building a solid foundation for the next campaign
phases where distribution intensity and public reach are expected to increase.
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1. Tulemuse eesmark ja ulatus (kuud 1-8)

Tulemus D5.2 — Kampaaniamaterjalid koondab ja esitab COMBATHATE projekti esimese kaheksa
kuu jooksul loodud kampaania- ja kommunikatsioonimaterjalid. Selle tulemuse eesmark on
pakkuda struktureeritud ja kontrollitavat llevaadet tegevuse algfaasis loodud konkreetsetest
teadlikkuse tostmise tulemustest, tagades ELi ndhtavuse, sidusriihmade varajase teadlikkuse ja
valmisoleku laiemaks levitamiseks jargmistes projekti etappides.

Aruandeperioodi 1.—8. kuu D5.2 ulatus keskendub projekti p&hilise kampaania infrastruktuuri ja
pohivahendite loomisele, sealhulgas:

e (htne ja dratuntav visuaalne identiteet (projekti logokomplekt ja ELi kaasrahastamise
embleem);

e trikis- ja nditusematerjalid, mis toetavad nahtavust projekti tegevuste, kohtumiste ja
sidusrithmadega kohtumiste ajal;

e WP2 suutlikkuse  suurendamisega seotud korduvkasutatavad mikroGppe
videomaterjalid (esitatud koos linkide asendusmarkidega, mis lisatakse, kui avaldamise
URL-id on kattesaadavad);

e pohiliste veebikommunikatsioonikanalite (partnerite veebilehed ja projekti
sotsiaalmeedia) aktiveerimine, tagades kadttesaadava avaliku teabe ja jarjepideva projekti
teavitustegevuse;

e standardiseeritud filisilise levitamise aruandlusraamistik, et dokumenteerida
materjalide kasutamist ja levitamist koondatud ja GDPR-ile vastaval viisil.

Kdesolev tulemus esitatakse flilisiliseks levitamiseks sobivas elektroonilises vormingus. See on
klassifitseeritud AVALIKUKS, kuna ei sisalda tundlikke isikuandmeid ja on mdeldud projekti
missiooni ja tegevuste ldbipaistvuse ja levitamise toetamiseks.

1.-8. kuul loodud veebikommunikatsioonikanalid

Esimese etapi levitamise ja ndhtavuse loomise raames tagas konsortsium, et projekti teave on
kattesaadav nii partnerite veebilehtedel kui ka spetsiaalsetes sotsiaalmeediakanalites.

Partnerite projekti veebilehed, mis on loodud ja/vdi aktiveeritud (1.—8. kuu):

e MUSIKART: https://www.musikart.it/combathate

e PUCK: https://gliamicidipuck.org/combathate/

e AMANITA: https://amanitaeesti.ee/combathate/

e PROVISION: http://provisionbg.org/index.php/cerv/
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e NOORUSE MAJA: https://www.noorusemaja.ee/en/cerv/

Need veebilehed pakuvad projekti jaoks stabiilseid, partnerite poolt hallatavaid
sissepadsupunkte, mis sisaldavad tavaliselt teavet eesmarkide, partnerluse, ELi rahastamise viite
ja tegevuste ning tulemuste kohta.

Projekti sotsiaalmeedia kanalid (1.-8. kuu):

e Instagram: https://www.instagram.com/combathate ue/

e Facebook: https://www.facebook.com/people/Combathate/61578210119624/

Need kanalid toetavad laiemat ulatust, digeaegseid uudiseid ja suhtlust laiemate sihtrihmadega,
tdiendades partnerite veebisaite ja trikiseid.

Ulatuse selgitamine

Kuude 1-8 jooksul konsolideerib D5.2 kampaania vahendite ja kanalite olemasolu ja
kattesaadavuse. Kuigi projekti sotsiaalmeedia kanalid loodi ja kasutati selle perioodi jooksul, ei
sisalda konsortsium selles tulemuses eraldi ,sotsiaalmeedia sisupaketti” ega postituste arhiivi;
selle asemel keskendub D5.2 pohilistele kampaaniamaterjalidele ja baaskommunikatsiooni
infrastruktuurile, mis véimaldab hiljem labi viia suuremahulisi teadlikkuse tdstmise tegevusi.

Kokkuvottes aitavad kdesolevas tulemuses dokumenteeritud kampaaniamaterjalid ja
kommunikatsioonikanalid kaasa projekti eesmarkide saavutamisele jargmiselt:

e tagades ELi rahastatud meetme varajase ndhtavuse,
e luues Uhtse projekti identiteedi ja s6numid,

e vlOimaldades tulemuste struktureeritud levitamist WP2 ja jargnevate todpakettide
edenedes.

2. Ulevaade toodetud kampaaniamaterjalidest (kuud 1-8)

Projekti esimese kaheksa kuu jooksul keskendus konsortsium pohiliste kampaaniamaterjalide
tootmisele, mis olid vajalikud Ghtse visuaalse identiteedi tagamiseks, projekti tegevuste koheseks
nahtavuseks ja valmisolekuks laiemaks levitamiseks hilisematel etappidel. Selle perioodi jooksul
loodud kampaania tulemused keskenduvad kahele olulisele valdkonnale:

e visuaalse identiteedi vahendid, mis tagavad (htse brandingu ja ELi nahtavuse nduete
taieliku jargimise kdigis partnerite suhtluskanalites;

e Trikis- ja naitusematerjalid, mis vdimaldavad praktilist levitamist ja nahtavust
kohtumiste, koolituste ja sidusriihmade kaasamise tegevuste kaigus.
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Kuu 1-8 jooksul toodetud materjalid on koondatud kdesolevasse tulemusse ja esitatud
elektroonilises vormingus, vajaduse korral koos triikivalmis failidega.

2.1 Visuaalse identiteedi vahendid (projekti logokomplekt + ELi kaasrahastatud logo)

1.-8. kuu jooksul saavutatud olulisim tulemus oli projekti visuaalse identiteedi paketi
konsolideerimine, mis tagab, et kdik partnerid suhtlevad COMBATHATE-ga Uihtse ja dratuntava
brandina.

COMBATING HATE SPEECH AND HATE CRIMES

AGAINST INDIVIDUALS WITH MENTAL DISABILITIES.

Visuaalse identiteedi varad hdlmavad:

e COMBATHATE projekti logo, mis on esitatud mitmes kinnitatud variandis, et toetada
erinevaid kommunikatsioonikontekste (nt heleda/tumeda taustaga,
horisontaalse/vertikaalse paigutusega ja vajaduse korral lihtsustatud ikooniversioonid).
Need variandid tagavad dige kasutamise jargmistes materjalides:

o trikimaterjalides (flaierid, plakatid, roll-upid),

o esitlused ja koolitusmaterjalid,

o partnerite veebilehtedel ja digitaalsetes valjaannetes,

o audiovisuaalsed/video-overlayd, kui see on asjakohane.

e Ametlik ELi kaasrahastamise embleem (,Kaasrahastatud Euroopa Liidu poolt”), mis on
esitatud formaadis, mis sobib nii digitaalsetesse kui ka trikitud materjalidesse lisamiseks.

Eesmark ja kasutus:
Need vahendid moodustavad kdigi kampaaniamaterjalide aluse, tagades:

e brandi Gihtsuse kdikides riikides ja partnerorganisatsioonides;
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e tunnustatuse ja usalduse sidusriihmade ja sihtriihmade seas;

e ELi ndhtavuse eeskirjade taieliku jargimise, sealhulgas ELi rahastamise Gige markimise
avalikkusele suunatud valjundites.

Tulemuste staatus (1.—8. kuu):

Visuaalse identiteedi vahendid viimistleti ja tehti kattesaadavaks koikidele partneritele
kasutamiseks kdesolevas tulemuses sisalduvates kommunikatsioonikanalites  ja
kampaaniamaterjalides.

2.2 Triikimaterjalid (rullplakat ja flaier)

1.-8. kuul valmistas konsortsium kaks pohilist triikitud kampaaniatoodet, mille eesmark oli
toetada projekti ndhtavust ja anda sidusriihmadele ja avalikkusele lihike teave projekti kohta:

a) Roll-up-bdnner (80x100 cm)
Formaat: triikivalmis PDF (eksponeerimismaterjal)
Funktsioon: hasti ndhtav eksponeerimine:
e projekti koosolekutel,
e rahvusvahelistel koolitustel,
e huvirihmade Uritustel,
e levitamisuritustel.
Roll-up pakub llevaatlikku esitusviisi jargmistele teemadele:
e projekti pealkiri ja peamine eesmark,

e peamine teemaline fookus (vihkamiskdne ja vaimse puudega isikute vastu suunatud
vihakuritegude vastu voitlemine),

e konsortsiumi identiteet,
e ELi ndhtavuse elemendid.

See materjal on mdeldud kogu projekti elutsikli jooksul korduvkasutatavaks nahtavuse
vahendiks, mis toetab jarjepidevust ja tunnustust.
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b) Flaier (A4)

Vorming: trikivalmis PDF (jaotusmaterjal)
Funktsioon: liihike avalikkusele suunatud teabevahend, mis on mdéeldud:

e jaotamiseks projekti tegevuste kaigus

e jagamiseks sidusriihmadega (teenused, institutsioonid, vorgustikud),

e vajaduse korral kdttesaadavaks elektroonilises vormingus partnerite kanalite kaudu.
Flaier sisaldab luhikest kokkuvdtet:

e projekti pdhjendused ja eesmargid,

e pohitegevused ja oodatav mdju,

e konsortsiumi partnerlus,

e viited projekti kanalitele tdiendava teabe saamiseks (veeb/sotsiaalmeedia).
Tulemuste staatus (1.—8. kuu):

Mdlemad materjalid viimistleti trikivalmis formaadis ja tehti kattesaadavaks kdikidele
partneritele. Need toetavad projekti esimese etapi levitamisvajadusi ja pakuvad alusmallina
tulevasteks kohandusteks partnerite keeltesse ja hilisemateks kampaaniaetappideks.
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2.3 Videomaterijalid (4 Itaalias salvestatud mikrooppevideot — lingid)

Rakendamise esimese kaheksa kuu jooksul ja seoses WP2 suutlikkuse suurendamise tegevustega
tootis konsortsium neli lithikest mikrooppe videot, mis salvestati Itaalias. Need videod on
kavandatud korduvkasutatavateks, praktilisteks oppe- ja teadlikkuse tostmise vahenditeks, mis
toetavad nii sisemist personali koolitust kui ka tulevasi levitamismeetmeid WP5 raames.

Mikrodppevideote eesmark
MikroGppe formaat valiti, et:

o tolkida projekti tugislisteemi peamised protseduurilised elemendid lihtsateks ja
rakendatavateks juhisteks;

e pakkuda liihikesi ja kdttesaadavaid varskenduskursusi téotajatele ja mojutajatele;
e toetada kordamist ja jarjepidevust partnerite ja riikide vahel;

e vodimaldada hilisemat integreerimist veebip&hisesse levitamisse, koolituskeskkondadesse
ja teadlikkuse tGstmise kampaaniatesse.

Vorm ja omadused
Iga video peaks olema:
e liihike (umbes 2—3 minutit), et maksimeerida kadttesaadavust ja taaskasutatavust,
e esitatud rahuliku tooniga ja selge keelega,
e keskenduma pigem juhendamisele kui teoreetilisele selgitusele,
e vastavuses projekti kdttesaadavuse ja Gigustepbhise ldhenemisviisiga.
Tootud mikrodppe videod (1.-8. kuu)
Salvestati jargmised neli videoteemat:
1. Video 1 —Psiihholoogiline esmaabi (PFA) 60 sekundiga

Fookus: vaga lihtne selgitus PFA peamiste sammude kohta, esitatud rahulikus ja
kindlustunnet tekitavas stiilis.

Facebook: https://www.facebook.com/share/v/1PTmDH1Yme/

Instagram:
https://www.instagram.com/reel/DUAsDJ2k0Zs/?utm source=ig web copy link&igsh=
MzRIODBINWFIZA==
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Video 2 - Ikoonivorm + volitatud isiku poolt teatamine: valtida tuleks jargmisi levinud
vigu

Fookus: kuidas taita ikoonipdhist vormi digesti, valtida peamisi vigu ning réhutada
nousolekut ja andmete minimeerimist.

Facebook: https://www.facebook.com/share/v/1BGeAWMS8Jo/

Instagram: https://www.instagram.com/reel/DUDwhd8DNBJ/?utm source=ig web co
py link&igsh=MzRIODBiNWFIZA==

Video 3 — Téendite kogum: minimaalne pakett (mida koguda / mida MITTE teha)
Fookus: milliseid tdendeid koguda (nt ekraanipildid, ajakava, lihikokkuvGte) ja mida
valtida (nt failide muutmine, liigsete andmete kogumine).

Facebook: https://www.facebook.com/reel/4345198762359748

Instagram: https://www.instagram.com/reel/DUGARwVgqrv/

Video 4 — AAC p6hitoed: suhtlemine ja pingete leevendamine

Fookus: praktilised AAC pohim&tted (jah/ei kaardid, tks kisimus korraga, rahulik toon,
,miks” klsimuste valtimine) suhtlemise toetamiseks ja eskaleerumise riski
vahendamiseks.

Facebook: https://www.facebook.com/reel/2317068918770525

Instagram: https://www.instagram.com/reel/DUIRCQakeii/

Markus avaldamise kohta

Kdesoleva tulemuse esitamise ajal (1.—8. kuu aruanne) on I&plikud hostimisplatvormid ja URL-id

konsolideerimisel. Seet&ttu sisaldab aruanne linkide asendusmarke, mis asendatakse, kui videod

on (les laaditud kokkulepitud levikanalisse (kanalitesse).

2.4 Fiiiisilise levitamise aruanne (mall ja M1-M8 aruandlusmeetod)

Kampaaniamaterjalide tootmise ja levitamise jarjepideva dokumenteerimise tagamiseks koostas

konsortsium standardiseeritud fiiiisilise levitamise aruande malli. See mall toetab:

labipaistvat aruandlust SYGMA-le,
konsolideeritud partneritevahelist jarelevalvet,

auditeerimiseks valmis dokumentatsiooni,
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https://www.instagram.com/reel/DUDwhd8DNBJ/?utm_source=ig_web_copy_link&igsh=MzRlODBiNWFlZA==
https://www.instagram.com/reel/DUDwhd8DNBJ/?utm_source=ig_web_copy_link&igsh=MzRlODBiNWFlZA==
https://www.facebook.com/reel/4345198762359748
https://www.instagram.com/reel/DUGARwVgqrv/
https://www.facebook.com/reel/2317068918770525
https://www.instagram.com/reel/DUIRCQakeii/
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e levitustegevuste jarjepidevat koondamist eri riikides.
Malli ulatus ja sisu
Levitamise mall on loodud, et tihtsel viisil kajastada:
e materjali tiitip (nt rullplakat, flaier, elektrooniline PDF),
e keel ja formaat (trukitud / elektrooniline),
e toodetud ja levitatud kogused (ainult koondatud arvud),
e levitamise kontekst (Uritus/asukoht/kanal),

e sihtriihma kategooria (nt personal, sidusriihmad, tldsus),

viide tdendusmaterjalile (nt foto, pdevakava, veebilehe URL).
Andmekaitse ja aruandluse pohiméte
Aruandlusmeetod on selgesdnaliselt GDPR-ile vastav:

e logisse ei salvestata isikuandmeid,

e jaotamine kajastatakse ainult koondatud koguste ja lldiste sihtrihmade kategooriate
kaudu,

e tdendite viited dokumenteeritakse isikuid identifitseerimata.

M1-M8 aruandlusmeetod

Esimese kaheksa kuu jooksul keskendusid levitamistegevused peamiselt jargmisele:
e kampaania infrastruktuuri loomine (visuaalne identiteet ja kanalid),
e pohiliste trikiste (rullplakatid ja flaierid) tootmine,

e taaskasutatavate teadlikkuse tGstmise ja koolituse toetusmaterjalide (mikroGppe videod)
ettevalmistamine.

Seetdttu eeldatakse, et fulsiline levitamine selles varases faasis on:
e piiratud ja peamiselt seotud sisemiste projektidega (nt kohtumised, koolitused) ja/v&i
e ettevalmistav (materjalid trikitakse ja tehakse kattesaadavaks eelseisvaks levitamiseks).

Kaesolevas tulemuses sisalduv mall pakub partneritele struktureeritud mehhanismi, mille abil
nad saavad esitada aruandeid:

e koikidest tootmis- ja varajastest levitustest, mis on toimunud 1.-8. kuul, ja
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e jatkata sama aruandlusstruktuuri ajakohastamist jargnevates perioodides, kui toimub
laiem levitamine.

3. Kokkuvote ja tdiendavad levitamismeetmed, mis on registreeritud
SYGMA-s (1.-8. kuu)

COMBATHATE projekti esimese kaheksa kuu jooksul keskendus konsortsium tugeva ja lihtse aluse
loomisele teadlikkuse tostmiseks, tootes kampaania pohivahendeid (visuaalse identiteedi
vahendid, rullbdnner ja flaier), aktiveerides digitaalseid kommunikatsioonikanaleid (partnerite
veebilehed ja projekti sotsiaalmeedia) ning viies |abi varajasi avalikkusele suunatud
teavitustegevusi. Selline esimese etapi lahenemisviis tagas projekti ndhtavuse ja arusaadavuse
kohalikele kogukondadele, sidusriihmadele ja riigiasutustele, samal ajal kui arendati vdlja meetme
tehnilised alused (eelkGige WP2 tulemused).

Kuigi suuremahuline kampaania on kavandatud hilisematesse etappidesse, holmasid kuud 1-8
juba rea konkreetseid kommunikatsioonitegevusi, mis on registreeritud SYGMA-s rubriigis ,, ”
,Communication Activities” (teavitustegevused), mis naitab, et kommunikatsioon algas meetme
alguses ja jatkus pidevalt koos tehnilise rakendamisega.

Allpool esitatud tegevused peegeldavad DEC-kavas kasutatud struktuuri (tegevuse nimi, kirjeldus,
sihtriihm, kanal, tulemus, staatus). K&ik esitatud lingid on avalikud viited ega sisalda isikuandmeid.

3.1 Kokkuvote: mida saavutati 8. kuu I6puks

Esimese aruandeperioodi (1.—8. kuu) I16puks saavutas konsortsium jargmised kommunikatsiooni-
ja levitamistulemused:

e Projekti identiteet ja ELi nahtavus standardiseeriti kinnitatud logokomplekti ja ELi
kaasrahastamise embleemi abil, mis voimaldasid Ghtset brdandingut kdigi partnerite ja
materjalide puhul.

e Valmistati praktilised levitamisvahendid (rullbdnner ja flaier), mida saab korduvalt
kasutada projektitritustel ja sidusrihmade kohtumistel.

o Digitaalne nadhtavuse infrastruktuur loodi spetsiaalsete projektilehekiilgede kaudu iga
partneri veebisaidil ja ametlike projekti sotsiaalmeediakanalite kaudu.

e Kogukonna varajane kaasamine ja teadlikkuse tostmine viidi ellu mitmete kohalike
Urituste ja kultuurilise teavitustegevuse kaudu (eriti Itaalias MUSIKARTi kaudu) ning
meedia ja uudiskirjade kaudu Eestis.

Need meetmed tugevdasid (hiselt projekti avalikku ndhtavust ja valmistasid ette pinnase
laiemaks kampaania kaivitamiseks ja struktureeritud levitamiseks jargmistes etappides.
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3.2 SYGMA raames rakendatud ja aruandes kajastatud kommunikatsioonitegevused (1.-8. kuu)

A) Digitaalsed kommunikatsioonikanalid: partnerite veebilehed

Kommunikatsioonitegevuse nimi: AMANITA veebisaidil asuv spetsiaalne projekti veebileht

Kirjeldus: Leht loodi COMBATHATE, selle eesmarkide, partnerite ja kadimasolevate
tegevuste tutvustamiseks. (https://amanitaeesti.ee/combathate/)

Kes (sihtrithm): kodanikud; riiklikud asutused; kohalikud asutused; kodanikuiihiskond
Kuidas (kanal): veebisait

Tulemus: COMBATHATE nahtavuse suurenemine; sidusrihmad on informeeritud
eesmarkidest, partneritest ja tegevustest.

Staatus: kdimas

Teabevahetuse tegevuse nimi: PROVISIONi veebisaidil asuv spetsiaalne projekti veebileht

Kirjeldus: Leht loodud COMBATHATE, selle eesmarkide, partnerite ja kdimasolevate
tegevuste tutvustamiseks. (http://provisionbg.org/index.php/cerv/)

Kes: Kodanikud; riiklikud asutused; kohalikud asutused; kodanikutihiskond
Kuidas: veebisait
Tulemus: Projekti ndhtavuse ja kattesaadavuse suurenemine Bulgaarias.

Staatus: kdimas

Teabevahetus Tegevuse nimi: MUSIKARTI veebisaidil asuv spetsiaalne projekti veebileht

Kirjeldus: Lehekiilg loodud COMBATHATE tutvustamiseks, selle eesmaérkide, partnerite ja
kdimasolevate tegevuste tutvustamiseks. (https://www.musikart.it/combathate)

Kes: Kodanikud; riiklikud asutused; kohalikud asutused; kodanikutihiskond
Kuidas: veebisait

Tulemus: Suurem nahtavus ja teadlikkus Itaalias; juurdepadsupunkt projekti uuenduste
jaoks.

Staatus: kdimas

Teabevahetus Tegevuse nimi: PUCK-i veebisaidil asuv spetsiaalne projekti veebileht
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e Kirjeldus: Lehekiilg loodud COMBATHATE tutvustamiseks, selle eesmarkide, partnerite ja
kdimasolevate tegevuste tutvustamiseks. (https://gliamicidipuck.org/combathate/)

e Kes: Kodanikud; riiklikud asutused; kohalikud asutused; kodanikuiihiskond
¢ Kuidas: veebisait
e Tulemus: Suurem nahtavus ja sidusriihmade juurdepaas projekti teabele.
e Staatus: kdimas
Kommunikatsioonitegevuse nimi: Nooruse Maja veebisaidil asuv spetsiaalne projekti veebileht

o Kirjeldus: Lehekiilg loodud COMBATHATE tutvustamiseks, selle eesmarkide, partnerite ja
kdimasolevate tegevuste tutvustamiseks. (https://www.noorusemaja.ee/en/cerv/)

e Kes: Kodanikud; riiklikud asutused; kohalikud asutused; kodanikuiihiskond
e Kuidas: veebisait
e Tulemus: Suurem nahtavus Eestis ja sidusrihmade teadlikkuse tous.

e Staatus: kdimas

B) Projekti sotsiaalmeediakanalid
Kommunikatsioonitegevuse nimi: COMBATHATE sotsiaalmeedia (Facebook ja Instagram)

e Kirjeldus: Spetsiaalsed Facebooki ja Instagrami lehekiiljed, kus avaldatakse projekti
uudiseid, Uritusi ja teadlikkust tdstvaid andmeid, et kaasata kodanikke, ametiasutusi ja
kodanikuthiskonda.

o Instagram: https://www.instagram.com/combathate ue/

o Facebook: https://www.facebook.com/profile.php?id=61578210119624

e Kes: Kodanikud; riiklikud ametiasutused; kohalikud ametiasutused; kodanikuihiskond;
muud sidusrithmad

e Kuidas: Sotsiaalmeedia

e Tulemus: Pidev nadhtavus ja teavitustod; suurenenud uldsuse teadlikkus; kogukonna
kaasatus projekti eesmarkide saavutamisse.

e Staatus: kdimas
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C) Kohalikud teadlikkuse tostmise Uritused ja teavitustegevused (Itaalia — MUSIKART)

Kommunikatsioonitegevuse nimi: Kohalik {iritus San Cosmo Albanese'is — MUSIKART

e Kirjeldus: Teadlikkuse tdstmise lritus COMBATHATE ja selle eesmarkide tutvustamiseks
(psuhholoogiline/Giguslik tugi, koost6d6 ametiasutustega, avalikkuse teadlikkus).
Suurendatud sotsiaalmeedia kaudu.

Link:
https://www.facebook.com/permalink.php?story fbid=pfbidOhiKtvS9v1H3Yyp4ExUGYLv
iEmMF6dPb9fMtAkhHpv6v8ci7ngSKS4cYVHNAYd622kl|&id=61578210119624

e Kes: kodanikud; kohalikud omavalitsused; kodanikulihiskond
e Kuidas: Uritus

e Tulemus: COMBATHATE ndhtavuse suurendamine; teadlikkuse tGstmine; kaasatuse ja
dialoogi edendamine.

e Staatus: Teostatud
Kommunikatsioonitegevuse nimi: Kohalik teadlikkuse tGstmise Uritus Calopezzatis — MUSIKART

e Kirjeldus: Teadlikkuse tdstmise Uritus, mille eesmark oli tutvustada COMBATHATE'i ja
tosta teadlikkust vaimse puudega inimeste vastu suunatud vihakonest; rohutati
partnerite rolle ja panust.

Link:
https://www.facebook.com/permalink.php?story fbid=pfbid02fgmewm3mmgB4fuapgk
aE7mtNLujZMwFWs5MStSQjMiuaxDSPKHoFfdneZ2NFKTikl&id=61578210119624

e Kes: kodanikud; kohalikud omavalitsused; piirkondlikud omavalitsused;
kodanikuthiskond

e Kuidas: Uritus

e Tulemus: Suurenenud kohalik teadlikkus ja tundlikkus; konsortsiumi ndahtavuse
suurenemine; tugevnenud solidaarsus.

e Staatus: Teostatud
Teabevahetus Tegevuse nimi: Kohaliku teadlikkuse t&stmise Gritus Plataci linnas — MUSIKART

e Kirjeldus: Teadlikkuse tostmise Gritus COMBATHATE tutvustamiseks ning kaasatuse,
vaarikuse ja koost66 edendamiseks institutsioonide ja kodanikulhiskonna vahel.
Link:
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https://www.facebook.com/permalink.php?story fbid=122123597330940337&id=6157
8210119624&ref=embed post

Kes: Kodanikud; kohalikud omavalitsused; piirkondlikud omavalitsused,;
kodanikuthiskond

Kuidas: Uritus
Tulemus: Suurenenud nahtavus; tostetud teadlikkus; edendatud kaasatus ja solidaarsus.

Staatus: Teostatud

Kommunikatsioonitegevuse nimi: Kohalik Gritus Santa Sofia d’Epiros — MUSIKART

Kirjeldus: Kohalik teadlikkuse tGstmise (ritus, mille eesmark oli tutvustada
COMBATHATE'i ja tOsta teadlikkust vihkamiskdnest, diskrimineerimisest ja kaasatusest;
uritust reklaamiti MUSIKARTIi sotsiaalmeedias.

Link:

https://www.facebook.com/permalink.php?story fbid=pfbid07Q5gh1s7PzZ6Jki9ZPRe5)
hkzU7UmYoH8d4Z7xW2AuLHMH2phanVt54uaNBSSrskl&id=61578210119624

Kes: Kodanikud; Kohalikud omavalitsused; Piirkondlikud omavalitsused;
Kodanikutihiskond

Kuidas: Uritus

Tulemus: Suurem nahtavus Calabrias; tugevdatud kogukonna teadlikkus; kaasatud
kodanikud ja ametiasutused.

Staatus: Teostatud

Kommunikatsioonitegevuse nimi: COMBATHATE Tarantarsia festivalil — MUSIKART

Kirjeldus: COMBATHATE tutvustamine 17. Tarantarsia festivalil, mis edendab rahu,
solidaarsust ja kaasatust; teavitustegevuse laiendamine sotsiaalmeedia kaudu.
Link:

https://www.facebook.com/permalink.php?story fbid=pfbid0gesAD5sWwMaBoM9aolL
DJUUJNB57ra2G9Uo8y9YZzAuAEFycCqJ4FPBozY8S09K5UI&id=61578210119624

Kes: kodanikud; kohalikud omavalitsused; piirkondlikud omavalitsused;
kodanikuthiskond

Kuidas: Uritus

Tulemus: jouti suure publikuni; tugevdati ndhtavust; edendati diskrimineerimisvastast
dialoogi.
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e Staatus: Teostatud
Kommunikatsioonitegevuse nimi: Kohalik {iritus Cassano All'lonio — MUSIKART

e Kirjeldus: Kohalik Gritus COMBATHATE eesmarkide edendamiseks ja teadlikkuse
tostmiseks vihkamiskdnest/vihkamisest; jagati sotsiaalmeedias.
Link:
https://www.facebook.com/permalink.php?story fbid=pfbid0F2voxgKDwK9CwiktThBe
wk9bxnHxUZ2rxAdJyD6hpZ8HsgsXdNujYj2F1wtX7Nf41&id=61578210119624

e Kes: kodanikud; kohalikud omavalitsused; piirkondlikud omavalitsused;
kodanikuthiskond

e Kuidas: Uritus

e Tulemus: kohaliku teadlikkuse ja kaasatuse suurendamine; solidaarsuse tugevdamine;
veebipbhise teavitustegevuse laiendamine.

e Staatus: Teostatud
Kommunikatsioonitegevuse nimi: Kohalik teadlikkuse tGstmise Uritus Cropalatis — MUSIKART

e Kirjeldus: Kohalik Uritus COMBATHATE missiooni tutvustamiseks;
partnerorganisatsioonide ja tdiendavate rollide tutvustamine.

Link:
https://www.facebook.com/permalink.php?story fbid=pfbidOHifMqqZgnj3doZkUxz8RiB
5ZfeKvAd38U19uJ9RkYJQkCI19uwLzSiZWZmnVCxriwl&id=61578210119624

e Kes: Kodanikud; Kohalikud omavalitsused; Piirkondlikud omavalitsused;
Kodanikutihiskond

e Kuidas: Uritus

e Tulemus: Suurenenud teadlikkus; konsortsiumi nahtavuse paranemine; kohaliku
kaasatuse tugevnemine.

e Staatus: Teostatud
Kommunikatsioonitegevuse nimi: Kohalik {iritus San Demetrio Corones — MUSIKART

e Kirjeldus: Teadlikkuse tdstmise Uritus COMBATHATE tutvustamiseks ja kogukonna
kaasatuse edendamiseks; kutsuti kodanikke jalgima projekti uudiseid ja levitama
kaasatuse sGnumeid.
Link:
https://www.facebook.com/permalink.php?story fbid=pfbid0Mdi7Fx2C2gbGCkdEYCnpi
FabznGVmM6VG1GGWweHpRg7mGs7UjxaqiDzCiVAyVkwTI&id=61578210119624
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Kes: kodanikud; kohalikud omavalitsused; piirkondlikud omavalitsused;
kodanikuthiskond

Kuidas: Gritus

Tulemus: teadlikkuse tdstmine; kodanike osalemise edendamine; projekti eesmarkide
nahtavuse suurendamine.

Staatus: Teostatud

Teabevahetus Tegevuse nimi: Kohalik teadlikkuse tdstmise Gritus Montegiordanos — MUSIKART

Kirjeldus: Teadlikkuse tdstmise Uritus, mille eesmark oli tutvustada COMBATHATE
projekti, réhutada vihakdone ja vihakuritegude ohtusid ning edendada kaasatust ja
solidaarsust; jagati sotsiaalmeedias.

Link:
https://www.facebook.com/permalink.php?story fbid=pfbidOrpuMhM57K7reCfhtQEDK
yw3VRPoQwqg6LQuAhmHfd1EWhBsKQDoEM3DXREpJippCtl&id=61578210119624

Kes: kodanikud; kohalikud omavalitsused; piirkondlikud omavalitsused;
kodanikuthiskond

Kuidas: Gritus

Tulemus: suurenenud kogukonna teadlikkus; tugevnenud solidaarsus; kodanike ja
ametiasutuste kaasamine dialoogi.

Staatus: Teostatud

D) Eesti — meedia, uudiskiri ja sidusriihmade kaasamine

Kommunikatsioonitegevuse nimi: Artikkel CERV Eesti ametlikul veebisaidil

Kirjeldus: CERV Eesti veebisaidil avaldatud riiklik artikkel, milles tutvustatakse
COMBATHATE kaivitamist ja eesmarke.

Link:__ https://kysk.ee/parnu-vabauhendus-toi-eestisse-euroopa-rahastuse-vaenukone-

vastaseks-tegevuseks/

Kes: teadusringkonnad; ELi institutsioonid; kodanikud; riiklikud asutused; kohalikud
asutused

Kuidas: veebisait (institutsiooniline artikkel)
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e Tulemus: Suurenenud nahtavus riiklikul/ELi tasandil; suurenenud teadlikkus kodanike ja
poliitikakujundajate seas.

e Staatus: Teostatud
Teabevahetuse tegevuse nimi: Artikkel Eesti ajalehes — RNUN

e Kirjeldus: Intervjuu artikkel Eesti meedias, milles tutvustatakse COMBATHATE projekti,
tostetakse teadlikkust deinstitutsionaliseerimisest ja stigmatiseerimisest ning toetatakse
nahtavust.

Link:_https://tinyurl.com/yu4uxsd6

e Kes: Kodanikud; kodanikutihiskond
e Kuidas: Meediaartikkel

e Tulemus: Suurendati teadlikkust vihakuritegudest ja stigmatiseerimisest; parandati
projekti eesmarkide nahtavust.

e Staatus: Teostatud
Kommunikatsioonitegevuse nimi: COMBATHATE FIRST uudiskiri

e Kirjeldus: Nooruse Maja poolt vdlja antud kaks uudiskirja, et teavitada huviriihmi projekti
eesmarkidest, riikidevahelistest tegevustest, tulemustest ja eelseisvatest tegevustest.
Uudiskiri 1:

https://drive.google.com/file/d/1DtIhOy8rlYkADHcan0JY|76ijHOUdIkG/view?usp=drive
link

Uudiskiri 2:

https://drive.google.com/file/d/1VIrKEWd TEug6iTktrgGRaDNhDd7LHd-/view

e Kes: teadusringkonnad; kodanikud; riiklikud asutused; kohalikud asutused;
kodanikuthiskond

e Kuidas: Uudiskiri

e Tulemus: Suurem ndhtavus ja kaasatus; teavitati sidusrihmi eesmarkidest, tulemustest
ja osalemisvdimalustest.

e Staatus: Teostatud

Kommunikatsioonitegevuse nimi: Elav raamatukogu — KAl inspiratsiooni paev, Parnu
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e Kirjeldus: Osalemine KAl inspiratsioonipadeval, kasutades ,elava raamatukogu” formaati,
et tutvustada COMBATHATE projekti ja edendada dialoogi stereotiilipide ja stigma
teemal; esile tdsteti projekti vahendeid/vargustikke.

Link: https://www.noorusemaja.ee/en/17092025/

e Kes: riiklikud asutused; kohalikud asutused; piirkondlikud asutused
e Kuidas: Uritus

e Tulemus: Suurendas ametiasutuste teadlikkust; soodustas dialoogi; tugevdas
COMBATHATE tunnustamist professionaalse ja kogukonna vahendina.

e Staatus: Teostatud

3.3 Loplik jareldus D5.2 kohta (1.-8. kuu)

Kokkuvéttes dokumenteerib D5.2, et 1.—8. kuu jooksul tootis projekt mitte ainult kampaania
pohivahendeid (visuaalse identiteedi vahendid, roll-up, flaierid ja mikroGppe videod), vaid algatas
ja rakendas ka olulisi levitamistegevusi veebisaitide, sotsiaalmeedia, kohalike kogukonnadrituste,
institutsiooniliste artiklite, meedia teavitustoo ja uudiskirja kaudu. Materjalide tootmise ja
aktiivse kommunikatsiooni kombinatsioon kinnitab, et projekt saavutas varakult ndhtavuse ja
sidusrithmade kaasatuse, luues tugeva aluse jargmistele kampaaniaetappidele, kus levitamise
intensiivsus ja avalikkuse ulatus eeldatavasti suurenevad.
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COMBATING HATE SPEECH AND HATE CRIMES
AGAINST INDIVIDUALS WITH MENTAL DISABILITIES.

GduHaHcupaHo om EBponelickusa cblo3. I3pazeHume
Bb3r/1e4uU U MHeHUs obaye ca caMo Ha aBmopa(ume) u
He e 3a4b/HDKUme/siHO A4a ompa3saBam me3u Ha
EBponelickus cbro3 unu EBponelickama KoMucus.
Humo EBponelickuam cbr03, HUMO npegocmaBauw,uam
opraH Moram ga 6b4am Abp>kaHU OMroBopHU 3a MAx.



3A NMPOEKTA

MME HA NMPOEKTA
COMBATHATE (bop6a c peuTta Ha oMpazaTta W NpecTbNNeHnATa OT OMpasa cpeLly
nnua ¢ NCUXMYHKU yBpeXKaaHusA)

HOMEP HA NMPOEKT
101205522

NMPOrPAMA HAEC

pa>kpaHun, paBeHCTBO, Npaea un ueHHocTn (CERV)

3ALLO TO3U NMPOEKT?

XopaTta C NCUXUYHWU yBpexgaHuma 4vecTo ce cbnbckBaT C pedy Ha oMpaszarta wu
npecTbnaeHnsa oT oMpa3a, KOMTo nogKornaeaT TAXHOTO AOCTOMHCTBO, 6€30MacHOCT U
6narononyumne. COMBATHATE ce ctpemun ga ce cnpaBu ¢ ToBa Npean3BUKaTENCTBO
upe3 pa3paboTBaHe Ha NepcoHanu3npaHu CUCTEMU 3a NoaKkpena, rnosuLIaBaHe Ha
obuiecTBeHaTa OCBEAOMEHOCT WU YKpenBaHe Ha CbTPYAHMUYECTBOTO MeXAay
rpa>kgaHcKoTo o6LecTBO U Ny6ANYHUTE OpraHun (BK/IKOUYMTENHO MpaBonpunarawmTe
opraHu).
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1. Uen n o6xBart Ha pe3ynTtaTa (meceumn 1-8)

[Ooknag D5.2 — MaTtepuanu 3a KamnaHuATa cbbupa 1 NpeacTaBa maTepuannTe 3a KamnaHUATa
M KOMYHUKaLMATA, Cb3aaAeHU Npe3 nbpBute ocem meceuya ot npoekta COMBATHATE. Llenta Ha
TO3M OOKNa4 € ga NpenocTaBy CTPYKTYPUPAH, NPOBEPUM OTYET 32 KOHKPETHUTE pesynTtatu ot
NOBMLIABAaHETO Ha OCBEAOMEHOCTTa, MOCTUrHATM B HavanHaTa ¢asa Ha AeNCTBMETO, KaTo ce
rapaHtMpa Bugumoctta Ha EC, paHHOTO ocBefOMABaHE HA 3aMHTEPECOBAHUTE CTPaHU U
rOTOBHOCTTA 33 MO-LUMPOKO Pa3npoCcTpaHeHMe B CieABallLuTe eTanuy Ha NpoekTa.

0O6xBaTbT Ha D5.2 3a oT4eTHUA Nnepuoa oT 1-1 Ao 8-mu mecel, ce GoKycupa BbPXY Cb3aaBaHETO
Ha OCHOBHATa WHGPACTPYKTYpPa HA KamnaHuMATa M OCHOBHWUTE MaTepuann Ha MPOEKTa],
BK/IIOUYUTENHO:

e CbrnacysaHa W pa3no3HaBaema BU3yanHa UAEHTUUHOCT (KOMMIEKT NOrOTUMM Ha NMPOEKTa
n embnema 3a cbPpuHaHcupaHe ot EC);

e MeyaTHU U AUCNAeHW MaTepuanm 3a nojromaraHe Ha BUAMMOCTTA MPU MPOEKTHU
JEeMHOCTU, CPELLLM N KOHTAKTU CbC 3anUHTEPEeCOBaHN CTPaHW;

e MaTepuanu 3a MMKpoobyyeHne, KOMTO MOraT A,a ce U3NO0NA3BaT MHOFOKPaTHO, CBbpP3aHu
C M3rpaxkgaHeTo Ha KanauuTeT no WP2 (npeactaBeHW ¢ MACTO 32 IMHKOBE, KOMTO Aa ce
BMbKHaT, cneq kato URL agpecute Ha nybanKaLumuTe cTaHaT AOCTbMAHN);

e aKTMBMpaHE Ha OCHOBHW OHNAWH KaHaAM 33 KOMYHMKauma (yebcTpaHuuM Ha
NnapTHbOPUTE U COLMANHU MEAMW Ha MNPOEKTa), OCUrypasBalM [O0CTbMNHa nyb6sMyHa
MHbOPMaLMA 1 Nocef0BaTENHN CbOBLLLEHMSA 33 NPOEKTa;

e (CTaHAApPTM3MpaHa pamMKa 3a OTYMTaHe Ha PU3NUYECKOTO pas3npocTpaHeHue, 33 Aa ce
[OKYMEHTMPA W3MOJ3BAaHETO M Pa3NpPOCTPAHEHMETO HA MATepPUaAAUTE MO arpervpaH u
cbobpaseH ¢ GDPR HauuH.

To3u pe3ynTat ce npeacTaBa B e/1€eKTPOHEH popmar, noaxoaaL, 3a GU3nYecKo pasnpocTpaHeHme.
Tow e kKnacudpuumpaH Kato MYBJ/IMYEH, Tobi1 KaTo He CbAbprKa YYBCTBUTENHM IMYHM AaHHU U MM
3a Uen Ja NoAKpenu npo3padyHoOCTTa M PasnpoCTPaHEeHMETO Ha MUCUMATA M AeNHOCTUTE Ha
npoekKTa.

OHnaliH KaHanu 3a KOMYHUKaLMA, Cb3aaaeHun npe3 meceuute 1-8

KaTo yacT oT nbpBaTta ¢pasa Ha pa3npocTpaHeHue M NonNyaApusMpaHe, KOHCOPLUMYMbBT rapaHTUpa,
ye MHPOpPMaUMATa 3a NPOEKTa e AOCTbMNHA KaKTo Ypes yebcaliToBeTe Ha NapTHbOPUTE, TaKa M upes
CNeuunasHn KaHaau B CoOuManHuTe meanu.

Cb3pgapeHun n/vunm aktTuemMpaHm yebctpaHMum Ha napTHbopuUTe No npoekTa (meceun 1-8):

e  MUSIKART: https://www.musikart.it/combathate
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e PUCK: https://gliamicidipuck.org/combathate/

AMANITA: https://amanitaeesti.ee/combathate/

PROVISION: http://provisionbg.org/index.php/cerv/

NOORUSE MAIJA: https://www.noorusemaja.ee/en/cerv/

Te3n yebcTpaHUUM OCUTypaBaT CTabUAHKU, XOCTBAHW OT MapTHbOPMTE BXOAHW TOUKM 33 NPOEKTa,
KaTo OOMKHOBEHO BK/OYBAT MHPOpmMaUMA 33 LenuTe, NapTHbOPCTBOTO, pedepeHuMaTa 3a
¢durHaHcKpaHe oT EC n akTyanmsaumm 3a genMHocTuTe n pesyntatuTe.

Cb3pafeHn/1M3noN3BaHM KaHaM Ha NpOeKTa B coumanHute meguu (Meceum 1-8):

¢ Instagram: https://www.instagram.com/combathate ue/

e Facebook: https://www.facebook.com/people/Combathate/61578210119624/

Tesn KaHann nognomaraT Mo-WKUMPOKOTO AO0CTUraHe, HaBpPEeMEHHUTEe aKTyanuMsaumu U
dHIa*XMpPaHOCTTa C NO-WKUPOKa ayauTopunAa, Kato AonbaBaTt y66cal71TOBETe Ha NapTHboOpuUtTe ”
nevyaTHUTE MaTepuaiun.

U3AacHABaHe Ha ob6xBaTa

3a meceum 1-8, D5.2 KOHCONMAMPA CbLLECTBYBAHETO U HA/JIMYHOCTTA HA aKTUMBM U KaHA/M Ha
KaMnaHuATa. Bbnpeku ye KaHanute Ha NPOEKTa B CoUManHUTE meauu 6axa cb3gafeHn w
M3NON3BaHN Npe3 TO3U Nepmnos, KOHCOPLMYMBT He BK/IOUBA B TO3M pe3yaTaT oTAeseH ,NaKeT C
CbAbPKaHMeE 33 COUMANHN Meaun” Unm apxus Ha nNyb6anKaumm; BmecTto ToBa, D5.2 ce doKycmpa
BbpPXYy OCHOBHWTE MaTepuasn Ha KamnaHuATa M 6a3oBaTa KOMYHWKaUMOHHA MHPPACTPYKTYpPa,
Nno3BO/IABALLA MO-KbCHO MPOBEKAAHETO Ha LIMPOKOMALLAOHW AEMHOCTM 3a NOBWULLIABaHE Ha
0CBEAOMEHOCTTA.

KaTo yano, MaTepunannTe 3a KaMmnaHMATa 1 KOMYHUKAULUOHHUTE KaHa/ 1, AOKYMEHTUPAHU B TO3U
pe3ynTaTt, AONPUHACAT 3a NOCTUITAHETO Ha UE/INTE HA NPOEKTA, KaTo:

e OCUrypsiBaHe Ha BUAMMOCT Ha pMHaHcKMpaHaTa oT EC geiiHOCT B paHHMA eTan,
e yCTaHOBABaHe Ha Noc/ieaoBaTe/IHa MAEHTUYHOCT M NOC/AaHNA Ha NPOEKTa,

e NO3BOAABAT CTPYKTYPMUPAHO PasnpocTpaHeHne Ha pesynTatute ¢ Hanpeabka Ha WP2 u
cnepBawmTe paboTHU NaKeTu.

2. Mpernepa Ha npon3BeaeHUTe maTepuanu 3a KamnaHuaTa (meceumn 1-8)

Mpes3 nbpBMTE OCEM MeceL,a OT NPOEKTa KOHCOPUMYMBT Aaje NpMopuTeT Ha NPOU3BOACTBOTO Ha
OCHOBHU MmaTepuaan 3a KaMNaHUATa, HGO6X0,£I,MMM 3a ocurypAaBaHe Ha nocnegoBaTesiHa
BU3yasiHA NOEHTUYHOCT, He3abaBHa BUAMMOCT Ha AEVIHOCTMTG Nno NPOEeKTa U rOTOBHOCT 3a MNo-
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LUMPOKO pasnpocTpaHeHue B NO-KbCHUTe $asu. Pesyntatmute oT KamnaHWATA, NOCTUIHATK Npes
TO3M nepuog, ce GoKycupaT BbPXY ABE OCHOBHM 0bnacTu:

e Bu3syanHM MAEHTUMYHOCTH, OCUTYpABAWM MocnegoBaTesieH 6GpaHAMHT U MbAHO
CbOTBETCTBME C WM3UCKBAHMATA Ha EC 3a BMOMMOCT BbB BCUYKM KOMYHMKaUMKM Ha
NapTHLOPWUTE;

e [leyaTHu M AucnaeiiHM maTepuanu, KOUTo NO3BONABAT NPAKTUYECKO Pa3nNpPoCTpaHeHue
M BMAMMOCT NO BPEMe Ha cpewu, obydyeHUA WM [AENHOCTM 3a aHraXkmpaHe Ha
3aMHTEPECOBaHUTE CTPaHM.

MaTepuanute, npomsseaeHu npes meceunte 1-8, ca cbbpaHu B TO3M A0OKNAA4 U Ca NpeaoCTaBeHU
B eNeKTpoHeH dpopmar, KaTo Npu HeobxoAMMOCT ca BKAtoYeHU 1 ¢alinoBe, roToBU 3a neyar.

2.1 Bu3yanHu eneMeHTU Ha UAEHTUYHOCTTA (KOMMEKT JIOro Ha NPOEKTa + /Ioro Ha
cbduHaHcupaHe ot EC)

KntouoBo noctmxkeHne npe3 meceunte 1-8 Helle KOHCONMAMPAHETO Ha MaKeTa 3a BU3yasHa
MAEHTUYHOCT Ha NPOEKTA, KOETO rapaHTUpa, Ye BCUYKM NAapPTHbopU KoMmyHUKnpaT COMBATHATE
C nocsiefoBaTeNiHa U pa3no3HaBaema MapkKa.

COMBATING HATE SPEECH AND HATE CRIMES

COMBATHATE COMBATHATE

AGANST NDIVIDUALS WITH MENTAL DISABILITIES.

BKntouyeHU aKTUBM 32 BU3YyasIHA UAEHTUYHOCT:

e JloroTto Ha npoeKra COMBATHATE, npenocTtaBeHO B HAKO/IKO BaiAMpPaHU BapuaHTa, 3a
Aa NoAAbprKa PasANUYHU KOMYHUKALMOHHW KOHTEKCTM (Hanpumep CBeTbA/TbmeH GOH,
XOPW30HTaNHO/BEPTUKANHO odopMaeHMe N ONPOCTEHM BEPCUM Ha MKOHWUTE, KbAETO e
NPUAOXKMMO). Te3N BapUaHTU rapaHTUPaT NPaBUAHOTO U3MNON3BaHE B:

O NedYaTHU matepuanu (HMCTOBKM, nnakaTu, poaIKoOBU 6aHepM),

O nNpe3eHTauunn n matepuanm 3a o6yqume,
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o yeb cTpaHWuM Ha NapTHbopUTe U UNdPOBM NybAnKaLMHK,
o ayAMoBM3yanHW/BMAEO Hac/NarBaHUsA, KbAETo € YMECTHO.

e OduuymanHuat embnema Ha cbPpuHaHcupaHe ot EC (,CbdpuHaHcnpaHo ot EBponenckus
Cblo3“), NnpeaocTaBeHa BbB popmaT, NoAX0AALL 33 BK/IOUBAHE KaKTo B LUMPPOBM, Taka U B
neyaTHM maTepuani.

Len n ynotpeba:

Te3sn maTepuanu npeacTaBAABaT OCHOBAaTa 3a BCUMYKM MaTepuannm Ha KamnaHuATa, KaTo
rapaHTMpar:

. CbrnacyBaHoOCT Ha 6paHAMHFa B pa3/IM4YHUTE CTPaHUN N NAaPTHbOPCKKN OpraHun3aunu;
. npusHaHune u gosepue cpea 3anHTepecoBaHUTE CTPaHW U UeNeBnUTe ayantopuu;

e Mb/IHO CbOTBETCTBME C npasunara Ha EC 3a BMAMMOCT, BKIIOYMTENHO MNPABUIHO
nocoysaHe Ha PpuHaHcmpaHeTo oT EC B nybimyHUTE pesyntatu.

CtaTyc Ha pesyaTtatuTe (meceuu 1-8):

Pecypcute 3a BM3yasHa WAEHTUMYHOCT 6axa GMHANM3MPaHM M MNPesoCTaBeHW Ha BCUYKM
NapTHbOPM 3a M3M0/M3BaHE B KOMYHMUKAUMOHHWUTE KaHaiu M maTepuannte 3a KamnaHuAaTa,
BK/IIOYEHM B TO3U pesynTar.

2.2 MeyatHn matepuanu (pon-bvn u dpnaep)

Mpe3 meceun 1-8 KOHCOPLMYMDBT M3rOTBM [Ba OCHOBHM MEYATHW MPOAYKTA 33 KAMMNAHMATA,
npegHasHayeHM Jga nNOAMNOMOrHaT BMAMMOCTTA Ha MpPOEeKTa W Ja NpeaocTaBAT KpaTKa
MHbOPMaUMs 32 MPOEKTa HA 3aMHTEPECOBAHUTE CTPAHN U 0OLLLECTBEHOCTTA:

a) Pon-bn 6aHep (80x100 cm)
dopmar: PDF, roToB 3a neyat (maTepuan 3a nsnaraHe)
®yHKumA: Bucoka BUAMMOCT Npu:
e  CpeLlyM NO NPOEKT],
e  TPaHCHALMOHANHU 0OyYeHuUs,
e CcbOWTUSA 33 3aMHTEPECOBAHM CTPAHMU,
e  Cecuu 3a pasnpocTpaHeHue.
Pon-bnbT Npenoctasa HesabaBHa ,,c eAnH Nornea” npeseHTauma Ha:

4
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HanmeHoBaHME U OCHOBHaA UE/1 Ha MPOEKTa,

e OCHOBHa TemaTu4yHa HacodeHocT (bopba c peuTa Ha ompasaTta U NpecTbnaeHuATa oT
OMpa3sa cpellly ULA C NCUXMUYHU YBPeXaaHus),

e  WNAEHTUMYHOCTTa Ha KOHCOPLMYMa,

enemeHTn 3a BuaumocTt Ha EC.

To3un matepuan e npeaHasHayeH 3a MHOTOKpaTHa ynoTpeba KaTto MHCTPYMEHT 3a BUAMMOCT rnpes
LEeNA XU3HEH UMK Ha NPOeKTa, NoAnomarall, HeMnpPeKbCHATOCTTa U NPM3HAHMETO.
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6) ®naep (A4)

®dopmar: PDF, rotos 3a neyat (matepuan 3a pasgaBaHe)
®dyHKuUA: KpaTbk MHGOPMALIMOHEH MHCTPYMEHT, MPeAHa3HA4YeH 3a WupokKaTta nybanka, KoMTo
ce pasgasa

e  pasnpOCTPaHABaH Mo Bpeme Ha AeMHOCTUTE MO NPOEeKTa,
e crnozensHe CbC 3aMHTEPECOBAHUTE CTPAHU (YCAYTU, UHCTUTYLIMKU, MPEXKMU),

e MpenocTaBAHE B e/IeKTPOHEH GOPMAT Ypes KaHa/MTe Ha NapTHbOPMUTE, KOraTo e
YMECTHO.

dnaepbT NpeaocTaBs KPATKO pestome Ha:
e 060CHOBKA 1 LIe/IN Ha MPOEKTa,
e  OCHOBHWTE AEMHOCTU M OYAKBAHOTO Bb3AeNCTBME,
e NapTHbOPCTBOTO B KOHCOPLMYMA,

e nNpenpaTky KbM KaHaAuTe Ha NPOEKTa 33 A0MNb/HUTENHA MHPopMmaums (yeb/coumnantu

meanmu).
CtaTyc Ha pesyaTtatuTe (meceuu 1-8):

N pBaTa maTepuana 6sxa puHaAM3MPaHM B FOTOB 3a Neyvat GopmaT M ca Ha Pa3noNOKeHUe Ha
BCUYKM NapTHbOpM. Te NoAnomaraT HyXAuTe oT pasnpocTpaHeHe Ha NPOEeKTa Ha MbPBMUA eTan u
npeaoCcTaBAT OCHOBEH Wab10H 3a 6bAeLLM aganTaumm Ha e3uLMTe Ha NAaPTHbOPUTE U 33 NO-KbCHU
¢$a3un Ha KamnaHuATa.

'WORK PACKAGES & TIMELINE

e— -® @ @

Nood Staft Workshoy ” Campaly &

Assessment  Training & Support Engagement & Events mmpm

Report Session Manita 1296 Morsh troughout Months 8,16, 24
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2.3 Bugeomarepuanu (4 mukpoy4yebHu BupgeoKknuna, 3anmcaHm B UtTanma — MAcCTo 3a IMHKOBeE)

Mpes NbpBUTE OCEM MecelLa OT U3NbAHEHUETO U BbB BPb3Ka C AeMHOCTUTE 3a M3rpaxgaHe Ha
KanaumuteT no WP2, KoOHcCOpUMymbT npousBese Habop OT 4YeTUPU KPaTKU MUKpoy4debHM
BUAEOKAUNA, 3anncaHu B UTtanua. Tesn BMAEOKAUMNOBE Ca NPOEKTUPAHW KaTO MHOFOKpaTHO
M3non3ssaemu, NMPaKTUUYHU pecypcu 3a obyuyeHue M ocBefomMABaHe, MoAMOMarally KaKTo
BbTPELHOTO 0OYYeHMe Ha NepcoHana, Taka 1 bbaewm aencTens 3a pasnpocTpaHeHune no WP5.

Len Ha MuKpoyuyebHUTe BUAEOKAUNOBE
dopmaTbT Ha MUKpPOObYyYeHneTo belle n3bpaH, 3a aa:

e peBbpHE KA0YOBUTE MPOLLeAYyPHU e/1eMEHTV Ha CUcTemaTa 3a NoJKpena Ha NpoeKTa B
NPOCTH, NPUNOKNUMM HACOKMU;

. npegocrtaBy  Kpatknm U AOCTbMHU ONPECHUTENHU MaTepuUan 3a NepCoHana wu
MYNTUNNTNKATOPUTE,;

e MOAKpenu BbL3INPOU3BENKAAHETO W MOCNeA0BaTe/IHOCTTa MeXAy napTHbopute U
cTpaHuTe;

e [a Cce No3BO/IM MO-KbCHA MHTErpauma B OHAANH PasnpocTpaHeHne, 0byunTenHn cpeam u
KamnaHuu 3a NnoBulLaBaHe Ha 0CBeJOMEHOCTTa.

dopmat 1 XxapaKTepuCTUKH
Bcsko Buaeo Tpsabea aa 6bae:

e KpaTKo (npubausutenHo 2-3 MUHYTM), 33 [a Ce MaKCMMMU3MPA AOCTbMNHOCTTA M
Bb3MOXHOCTTa 3a MOBTOPHA ynoTpeba,

e [fa 6bae NpeacTaBeEHO C CNOKOEH TOH U ACEH e3UK,
e dOKycMpaHo BBPXY ,KaK Aa“ HACOKM, a HE BbPXY TEOPETUYHM 0BACHEHUA,
e CcbobpaseHo ¢ A4OCTLMNHOCTTA HA NPOEKTa M NOAX0Aa, OCHOBAH Ha NpaBaTa.
MNpousseaeHn MuKpo-y4ebHM Bugeokaunose (meceum 1-8)
bAxa 3anncaHun cnegHUTe YeTUPKU BUAEOKAUNA:
1. Bugeo 1 - MNcuxonornuecka nbpea nomouy, (MMNM) 3a 60 cekyHau

CDOKyCI MHOTIO NpPOCTO 06ACHEHNe Ha OCHOBHUTE CTbIMNKM Ha MMM, npeacraBeHo B CNOKOEH,
ycnokoAsaly, CTU.
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Facebook: https://www.facebook.com/share/v/1PTmDH1Yme/

Instagram:
https://www.instagram.com/reel/DUAsDJ2k0Zs/?utm source=ig web copy link&igsh=
MzRIODBINWFIZA==

2. Bupgeo 2 — dopmynap ¢ UKOHU + [loKNagBaHe OT NbJIHOMOLLHMK: YEeCTo CpeLiaHun
rpeLkun, Kouto TpabBea aa ce nsbarear

doKyc: Kak [a NONbAHUTE NPaBUAHO GOPMYNAPA C MKOHM, KAKOYOBU TPELUKU, KOUTO
TpAbBa Aa ce U36ArBaT, U AKLEHT BbPXY CbrNACMETO U MUHUMM3MPAHETO Ha JaHHUTE.

Facebook: https://www.facebook.com/share/v/1BGeAWMS8Jo/

Instagram: https://www.instagram.com/reel/DUDwhd8DNBJ/?utm source=ig web co
py_link&igsh=MzRIODBiNWFIZA==

3. Bupgeo 3 — MNakeT ¢ AOKa3aTe/NCTBA: MMHMMaNEH nakeT (Kakeo Aa cbbupate / Kakso HE
TpA6Ba Aa npasuTe)

doKyc: KakBM [A0KasaTencTBa Aa CbbupaTte (Hanpumep eKpaHHU CHUMKW, XPOHOAOMUA,
KpaTKo pe3lome) 1 KakBo Aa usbsareate (Hanpumep npomsaHa Ha ¢dainose, cbbupaHe Ha
npeKaneHo MHOTo AaHHM).

Facebook: https://www.facebook.com/reel/4345198762359748

Instagram: https://www.instagram.com/reel/DUGARwVgqrv/

4. Bupeo 4 — OcHosM Ha AAK: KOMYHUKaLMA U aeecKanauma

dokyc: npakTMyeckm npuHumnun Ha AAC (KapTu ¢ ,4a“/,,He”, No eAnH BbNPOC HaBEAHBK,
CNOKOoeH TOH, nsbarsaHe Ha BbNPOCU C ,,3al0") 33 NoAnomaraHe Ha KOMYHUKaUMATa U
HamansBaHe Ha PUCKa OT ecKafaums.

Facebook: https://www.facebook.com/reel/2317068918770525

Instagram: https://www.instagram.com/reel/DUIRCQakeii/

3abenerkKa OTHOCHO Ny6/1MKyBaHeTo

KbM moMeHTa Ha NodaBaHe Ha To3M AoKAag, (oTyeT 3a meceumTe 1-8) oKoHYaTeHaTa naatpopma
3a xocTuHr 1 URL agpecute ca B npouec Ha KoHconnaupaHe. Mopaaun ToBa AOKNAAbLT BK/OYBA
3amecTBaLLM IMHKOBE, KOMTO Lile 6bAaT 3aMeHeHU, c/ied, KaTo BUAeOoKAMMNoBeTe 6baaT KaueHu B
[OroBOpeHMTE KaHau 3a pa3npocTpaHeHme.


https://www.facebook.com/share/v/1PTmDH1Yme/
https://www.instagram.com/reel/DUAsDJ2k0Zs/?utm_source=ig_web_copy_link&igsh=MzRlODBiNWFlZA==
https://www.instagram.com/reel/DUAsDJ2k0Zs/?utm_source=ig_web_copy_link&igsh=MzRlODBiNWFlZA==
https://www.facebook.com/share/v/1BGeAWM8Jo/
https://www.instagram.com/reel/DUDwhd8DNBJ/?utm_source=ig_web_copy_link&igsh=MzRlODBiNWFlZA==
https://www.instagram.com/reel/DUDwhd8DNBJ/?utm_source=ig_web_copy_link&igsh=MzRlODBiNWFlZA==
https://www.facebook.com/reel/4345198762359748
https://www.instagram.com/reel/DUGARwVgqrv/
https://www.facebook.com/reel/2317068918770525
https://www.instagram.com/reel/DUIRCQakeii/
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2.4 floknapg, 3a p13nMyecKoTo pasnpocTpaHeHue (wWabaoH M noaxoa 3a oTuyMTaHe 3a MI1-M8)

3a fa ce rapaHTUpa nocnegoBaTeHa AOKYMEHTaLMA Ha NPOM3BOACTBOTO M Pa3npoCTPaHEHNETO
Ha MaTepuanmTe 3a KaMMNaHMATa, KOHCOPLIMYMbT NOArOTBM CTaHAAPTU3UPAH LWAG0H 33 A0KANAS,
3a pM3nNUEeCcKOTO pasnpocTpaHeHue. To3u WabsoH nogxpens:

e MpPO3paYHO oTymTaHe 3a SYGMA,
e  KOHCO/IMAUPAH MOHUTOPUHT MeXAay NnapTHbopuTe,
e  [OKYMeHTauuA, rotosa 3a 04umT,

e nocneposatesiHo 0606waBaHe Ha AENHOCTUTE MO Pa3NPOCTPAaHEHWE B PA3IUYHUTE
CTpaHu.

O6xBaT 1 cbabpKaHMe Ha WabnoHa

LLabnoHBT 33 pas3npocTpaHeHWe e NPOeKTUPaH Aa yAaBsA No XapMOHU3UPAH HaUMH:
e TWNa Ha maTepuana (Hanpumep, POJIKa, TUCTOBKA, eneKkTpoHeH PDF),
e 31K U1 dopmar (neyaTeH/eneKkTpoHeH),
e npousBegeHUTE U PA3NPOCTPAHEHU KoauyecTBa (camo 0606weHn undpm),
e  KOHTEKCT Ha pasnpocTpaHeHue (cbbutne/macto/KaHan),

e KaTeropua Ha UeneBaTa ayauTtopusa (Hanpumep nepcoHasn, 3aMHTEPEcoBaHW CTPaHw,
LIMpPOKa 06LLEeCTBEHOCT),

e 030BaBaHe Ha MOAKPENALLM AOKa3aTeCTBa (Hanpumep CHUMKa, agHeseH pea, URL agpec
Ha yeb cTpaHuua).

MpuHUMN 3a 3aWKMTa Ha AAaHHUTE U OTYUTAHEe

nOAXO,Cl,'bT 3a OTYUTAHE € U3PUYHO Cb06pa3EH C 06LI.I,MF| pernameHT 3a 3auuTa Ha AaHHuUTe
(GDPR):

. B perncrtbopa He ce 3annceaT JIMYHU OaHHWN,

e  pa3nNpoCTpPaHEHWEeTO ce OTpas3ABa caMo Ype3 0606LeHn Konnuectea 1 06N KaTeropmm
ayauTopwus,

e M0O30BaBaHWATA Ha AOKA3aTe/ICTBa Ce AOKyMeHTUpaT, 6e3 ga ce ngeHTMduumpat amua.
Mopxop 3a otuntaHe M1-M8

Mpes3 nbpBUTE OCEM Mecela AeWHOCTUTE MO Pas3npoCTpaHeHMeTo ce GOKycupaxa MpeaumHo
BbPXY:
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e Cb3aaBaHe Ha MHPPACTPYKTypa 3a KamnaHMATa (BM3yasHa MAEHTUYHOCT U KaHau),
e  M3roTBSIHE HAa OCHOBHW NeYaTHM maTepuanu (PoaKoBM BaHepW N NNCTOBKM),

e NOAroTOBKa HAa pecypcy 3a NoBMLWABaHe Ha OCBEAO0MEHOCTTa M NoAKpena Ha 0by4eHmneTo,
KOWTO MOraT Aa ce M3M0/a3BaT MHOTOKPaTHO (BMAEOKAMMOBE 38 MUKPOOByyeHue).

CnepoBaTesiHO ce o4akBa PU3MUYECKOTO Pa3npocTpaHeHMe Npes Ta3m paHHa ¢pasa ga 6bvae:

e  OrPaHWYEHO M CBbP3aHO FNAaBHO C BbTPELHM KOHTEKCTM Ha NpoeKTa (Hanpumep cpewm,
06y4eHuns) n/mau

e noaroTeuTenHa (MatepuanuTe ca OTrnedvaTaHW W ca Ha Pasno/oXKeHWe 3a NPeacToALLo
pasnpocTpaHeHue).

LLlabnoHBbT, BKAOYEH B TO3M PE3yaTaT, NPeAoCcTaBa CTPYKTYpMpPaH MeXaHW3bM 3a NapTHbopuUTe
[a floKNazBar:

e BCAKA NpoAayKuma 1 paHHa ANCTpubyums, n3BbpLueHa npes meceuuTe 1-8, un

e [aNpOAb/KAT A3 aKTya/IM3MpaT CbllaTa CTPYKTYpa Ha OTYMTaHE B CieABaluuTe nepnoam,
KOraTo ce OCbllecTBABa No-LMPOKO pa3npocTpaHeHue.

3. 3aKnwuyeHue U AONBAHUTENIHU [EeUCTBUA NO PasnpocTpPaHeHue,
peructpupanu B SYGMA (meceuu 1-8)

Mpe3 nvpeute ocem meceuya oT COMBATHATE KOHCOPUMYMBT Ce CbCpPeaoToun BbPXY
M3rpa*ka4aHeTo Ha CUHA U NocneaoBaTe/IHAa OCHOBA 3a NOBMULIABAaHe HA OCBEAOMEHOCTTA Ype3
Cb3JaBaHe Ha OCHOBHM MaTepuanu 3a KamnaHuaTa (BM3yanHU enemeHTu, 6aHep M IMCTOBKA),
aKTMBMpaHe Ha uMdpPOBU KaHaAM 3@ KOMYyHMKauma (yeb cTpaHMUM Ha NapTHLOPUTE U COLMANHU
MeAnKN Ha NPOEeKTa) U NPOBEXKAaHe Ha PaHHW AEMHOCTM 3a AOCTMraHe 4o obuecTBeHoCTTa. To3u
noaxon B nbpBaTa ¢asa rapaHTUpa, Ye MPOEKTbT CTaHa BMAUM U pas3bupaem 3a MeCTHUTE
0bLWHOCTN, 3aMHTEepecoBaHWUTE CTPaHM M Nyb6AMYHWUTE BAACTW, AOKATo ce paspaboTsBaxa
TEeXHUYECKUTEe OCHOBU Ha AelcTBMeTo (No-cneumanHo pesyatatute ot WP2).

BbnpeKku Yye MalLabHOTO pasrpbliaHe Ha KaMmnaHUATa e NIaHUPaHO 3a NO-KbCHUM eTanu, meceuurte
1-8 Beue BKAlOUBaxa Habop OT KOHKPETHU KOMYHUKaLMOHHU AEeWHOCTU, KOMTO BAxa 3anncaHu
B SYGMA nog ,, “ ,Communication Activities” ( ,,KOMyHUKaUNOHHWN AeMHOCTU"), KOETO NOKa3Ba,
ye KOMYHMKaUMATa 3amnoyHa B Ha4aloTo Ha AeACTBMETO U NPOAB/INKM HENPEKbCHATO yCnopeaHo
C TEXHMYECKOTO U3Mb/HEHUE.

[eliHocTuTe No-40y OTPasABaT cbliaTa CTPYKTypa, M3noa3BaHa B naaHa Ha DEC (HaMmeHoBaHMe
Ha AeliHOCTTa, ONucaHue, LesieBa ayauTopus, KaHan, pesynTart, ctaTyc). Bcuuku npenocraBeHn
BPB3KM Ca NyBANYHN NPENPATKM U HE CbAbPKAT INYHW AAHHM.
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3.1 O606weHune: KakBo 6elue NOCTUrHATO A0 Kpas Ha 8-ua mecel,

[0 Kpas Ha NbpBKA oTYeTeH Nepuos (Meceuy 1-8) KOHCOPUMYMBT NOCTUTHA CNEAHUTE Pe3yNTaTH
B 06/1aCTTa Ha KOMYHUKALMATA U PA3NPOCTPAHEHMETO:

e WAEeHTMUYHOCTTAa Ha MNpoeKTa M BuamMmocTTa Ha EC 6Axa cTaHAapTU3MpaHW ypes
BanMaMpaHua Habop oT nora u embnemarta 3a cbPpuHaHcupaHe ot EC, KoeTo no3Bon
nocnenosatesiHoO 6paHAMpPaHe Ha BCUYKM NAPTHLOPU U MaTepuani.

e bsAxa nNpov3BeAeHM NPaAKTUYHM MHCTPYMEHTU 3a pasnpocTpaHeHue (posn-bn baHep U
dnaep) M noaroTBeHM 3a MHOTOKpaTHa ynotpeba npu cbbUTMA NO NMPOEKTa U CPeLy CbC
3aMHTEPECOBaHM CTPaHMU.

e bewe cb3gaseHa WHOpPaACTpyKTypa 3a uudpoBa BUAMMOCT upe3 cheumasHu
yebCcTpaHuLM Ha NpoeKTa Ha yebcaliTa Ha BCEKM NapTHbOP U Ype3 oduumanHUTE KaHanu
Ha MPOEKTa B COLMaNHUTE Meanu.

e PaHHOTO aHraxkupaHe MU ocBegomMABaHe Ha obwHocTTa bewe peanusmpaHo upes
nopeauua OT MECTHU CbOUTMA U KyATYypHUM aelHocTM (ocobeHo B WUtanma upes
MUSIKART), KaKTo 1 Ype3 meanitHu nybamkaumm u 6tonetmHmn B EcToHums.

Te3n AeCcTBUA KONEKTUBHO 3acMamnxa Ny6AMYHOTO NPUCHCTBME HA NPOEKTA M NOArOTBMXA NOYBATA
3a MO-LUMPOKO PasrpbliaHe Ha KaMNaHWMATA U CTPYKTYPUPAHO pasnpoCcTpaHeHue B cneagaluute
¢daszu.

3.2 KOMYHUKALMOHHU AeNHOCTH, peann3npaHmn u otyeteHn B SYGMA (meceuu 1-8)
A) AMruTanHn KOMyHUKAUMOHHU KaHanu: yebcTpaHULM Ha napTHbopuUTe

HameHoBaHMe Ha KOMYHMKaLMOHHATa AeiHocT: CneumanHa yebcTpaHMUA Ha NPOEKTa Ha
yebcaitta Ha AMANITA

e Onucanue: CtpaHnua, cb3ganeHa 3a npeacrasaHe HA COMBATHATE, HerosuTe uenwm,
NapTHbOPW M Tekywm aeitHocTu. (https://amanitaeesti.ee/combathate/)

e Koii (uenesa aygutopusa): NpaxkaaHu; HaumoHanHu Bnactu; MecTHM BnacTu; MpaxKaaHCKo
obuectso

e Kak (KaHan): yebcant

e Pesyntar: losunweHa suanmmoct Ha COMBATHATE; 3auHTepecoBaHUTE CTpaHKU ca
MHGOPMMpPaHM 3a LennTe, NAPTHbOPUTE U AENHOCTUTE.

e Craryc: B npouec

12


https://amanitaeesti.ee/combathate/

Co-funded by

COMBATHATE
the European Union

HaumeHoBaHMe Ha KOMyHUKaUMOHHaTa geiHocT: CneumanHa yeb cTpaHMUa Ha NpPOeKTa Ha
yebcainta Ha PROVISION

OnucaHue: CTpaHuua, cb3gafeHa 3a npeactasaHe Ha COMBATHATE, HerosuTe uenu,
NapTHLOPW U TeKyLm aerHocTu. (http://provisionbg.org/index.php/cerv/)

Koit: MpaxkaaHn; HaunoHanHu Bnactu; MectHu Bnactu; MpaxaaHCKo o6LecTBo
Kak: Yebcant
Pe3synTart: MNoBuMweHa BUAUMOCT M A0CTbN A0 MHPOPMaLLMA 3a NPoeKTa B bbarapus.

Crartyc: B npouec

HavmeHoBaHMe Ha KOMYHMKAUMOHHaTa geiHocT: CrneumasHa yeb cTpaHWUa Ha MpOeKTa Ha
yebcaitta Ha MUSIKART

OnucaHue: CTpaHMua, Cb3gageHa c uen npeacrasaHe Ha COMBATHATE, HerosuTe uenu,
NapTHLOPU U Tekym aenHocTu. (https://www.musikart.it/combathate)

Koii: MpaxkaaHu; HaunoHanHm Bnactu; MectHu Bnactu; MpaxaaHCcKo obLecTBo
Kak: Yebcant

Pe3synrart: [loBuLWweHa BUAMMOCT U OCBEAOMEHOCT B MITanunaA; ToYKa 3a 4OCTHbN A0 aKTyanHa
nHdopmauma 3a NpoekKTa.

Crartyc: B npouec

HaMmeHoBaHMe Ha KOMYHMKAUMOHHaTa geiHocT: CneumanHa yeb cTpaHWUa Ha MPOEKTa Ha
yebcaitta Ha PUCK

OnucaHue: CTpaHMua, Cb3aageHa c uen npeacrasaHe Ha COMBATHATE, HerosuTe uenu,

NapTHbOPU M Tekywn aerHocTu. (https://gliamicidipuck.org/combathate/)
Ko#i: MpaskgaHu; HaLMOHAHM BNACTU; MECTHU BAACTK; FPaXAaHCKo 06LwecTso
Kak: Yebcant

PGSVHTaT: MNosuLweHa BUANMOCT M AOCTHM Ha 3anHTEpPECOBAHUTE CTPAHWN O0 VIHd)OpMaLI,VIFI
3a NPOEKTa.

Crartyc: B npouec

HanmeHoBaHMe Ha KOMyHMKALMOHHaTa geiHocT: CneumanHa yeb CTpaHMUA@ Ha MpPOEKTa Ha
yebcaitta Nooruse Maja
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e OnwucaHue: CtpaHuua, cb3ganeHa ¢ uen npeacrasaHe Ha COMBATHATE, HerosuTe Lenm,
NapTHLOPU U TeKyLWM AerHocTK. (https://www.noorusemaja.ee/en/cerv/)

e Koiu: IparkgaHu; HaumoHanHu Bnactn; MectHu Bnactu; MpaxkaaHCKo obLiectso
e Kak: Yebcant

e Pesyntar: [loBuweHa BuAMMOCT B EcToHMA ©“ nogobpeHa ocBeAOMEHOCT Ha
3aMHTEpecoBaHUTE CTPaHMW.

e Crartyc: B npouec Ha U3nb/HEHME

b) KaHanu Ha npoeKTa B couuanHutTe megumn

HammeHoBaHMe Ha KOMyHMUKauuoHHaTta pgeuHoct: COMBATHATE B couuanHute meauu
(Facebook u Instagram)

e OnucaHwme: CneunanHu cTpaHuum BbB Facebook u Instagram, akTyanmsmpaHu ¢ HOBUHM
3a npoekTa, cbbUTMA U MHPOpMauUMA 3a NOBMLLIABAHE Ha OCBEAOMEHOCTTa, C Len
aHraXkMpaHe Ha rpakgaHuTe, BNacTMTeE M rparkaaHCcKoTo obuiecTtso.

o Instagram: https://www.instagram.com/combathate ue/

o Facebook: https://www.facebook.com/profile.php?id=61578210119624

e Kot MpaxkgaHn; HaumoHanHu Bnactn; MecTHu Bnactu; MpaxaaHcko obuwectso; Opyru
3auHTepecoBaHu CTPaHU

¢ Kak: CoumanHu meaunu

. Pe3yntat: HenpeKkbcHaTa BUAMMOCT U 06XBaT; NnoBULWEHA 06U.I,ECTBeHa 0CBeJOMEHOCT;
dHIMaXXMPaHOCT Ha 06LIJ,HOCTTa C uennTte Ha NpoekKTa.

e Craryc: B npouec

B) MecTHM cbbuTUA 33 NoBULIABaHe HAa OCBEAOMEHOCTTA M AEWUCTBMA 3a AOCTUraHe A0 No-
WwupokKa ayauropua (Utanmua — MUSIKART)

HaumeHoBaHMe Ha KOMyHUKaUMOHHaTa geiHocT: MectHo cbbutne B CaH Kocmo AnbaHese —
MUSIKART

e OnucaHue: CbbuTMe 3a nNoBMILIABaAHE Ha OCBEAOMEHOCTTa C LeN npeacTaBaHe Ha
COMBATHATE » HerosuTe uenn (MexaHM3MM 3a MNcMxXosiorMyecka/npasHa noaxpena,
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CbTPYAHWNYECTBO C BNACTUTE, OCBEAOMEHOCT Ha 06LLEeCTBEHOCTTa). PasnpocTpaHeHo ypes
coumanHuTe meanu.

Bpb3Ka:
https://www.facebook.com/permalink.php?story fbid=pfbidOhiKtvS9v1H3Yyp4ExUGYLv
{EmF6dPb9fMtAkhHpv6v8ci7ngSKS4cYVHNAYd622k|&id=61578210119624

e Koit: IpaxkaaHu; MecTHM BnacTu; MpaxkaaHcKo obLecTBo
o Kak: Cvbutne

e Pesyntar: [losuweHa sBugmmoct Ha COMBATHATE; nosuweHa OCBeAOMEHOCT;
HacbpyaBaHEe Ha BKAKOYBAHETO U Ananora.

e Craryc: U3nbaHeHO

HanmeHoBaHMe Ha KOMYHMKALMOHHATA AeAHOCT: MecTHO cbbuTMe 3a NoBMLABaHe Ha
ocsegomeHocTtTa B Kanoneuyatn — MUSIKART

e OnucaHue: CbbMTME 33 NOBMLWABAHE HA OCBEAOMEHOCTTa C Len npeactaBaHe Ha
COMBATHATE 1 nosuwwaBaHe Ha OCBEAOMEHOCTTA OTHOCHO peyTa Ha OmMpasaTta cpeLuy
XOpa C MCUXMYHU YBPEKOAHUA; NoAYepTaBaHe Ha POATA M NMPUHOCA HA MapTHboOpUTE.
Bpb3ka:
https://www.facebook.com/permalink.php?story fbid=pfbid02fgmewm3mmgB4fuapgk
aE7mtNLUjZMwFWs5MStSQjMiuaxDSPKHoFfdneZ2NFKTikl&id=61578210119624

o Koi: IpaxkaaHu; MecTHU Bnactu; PermoHanHu Bnactu; MpaxaaHCKo obLLecTso
¢ Kak: Cbbutue

. Pesyma'r: MNoBuweHa mecTHa 0OCBEAOMEHOCT U YyBCTBUTEZIHOCT; NnOBULLEHA BUOANMOCT
Ha KOHCOpUWnyma, 3acusieHa ConnaapHoOcCT.

e Craryc: MI3anbaHeHo

HanMmeHoBaHMe Ha KOMYHMKALMOHHATA AeHHOCT: MecTHO cbbuTMe 3a NoBMLIaBaHe Ha
ocsegomeHocTTa B NMnataum — MUSIKART

e OnucaHue: CbbuTHUE 32 NOBMLIABAHE HA OCBEAOMEHOCTTA C Lien NpeacTaBsHe Ha
COMBATHATE » HacbpyaBaHe Ha NpuMobLLaBaHeTo, JOCTOMHCTBOTO U CbTPYAHUYECTBOTO
MEXKAY MHCTUTYLMUTE U FPaXKaaHCKOTO 06LLECTBO.

Bpb3Ka:
https://www.facebook.com/permalink.php?story fbid=122123597330940337&id=6157
8210119624&ref=embed post

e Koit: I'paxkaaHu; MecTHU BnacTu; PernoHanHu Bnactu; MpaxaaHCKo obLLecTBo
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COMBATHATE

Kak: Cbbutue

Pesyntat: MoBuWweHa BUAMMOCT; NOBULLIEHA OCBEAOMEHOCT; HacbpyaBaHe Ha
npuobLiaBaHeTo 1 COAMAAPHOCTTA.

Cratyc: M3nbaHeHo

HanmeHoBaHMe Ha KOMYHUKALMOHHATA AeiHOCT: MecTHOo cbbutme B CaHta Codma a'Ennpo —
MUSIKART

OnucaHue: MecTHO cbbuTHe 3a NOBULLIABaHE HA OCBEAOMEHOCTT], 3a Aa ce NpeAcTaBu
COMBATHATE u ga ce noBuLWM 0OCBEAOMEHOCTTA OTHOCHO peyTa Ha OMpasarTa,
ONCKPMMMHALMATA M NpMobLL,aBaHETO; Pa3nNpPOCTPAHEHO Ype3 COLMANHNUTE Meaun Ha
MUSIKART.

Bpb3ka:

https://www.facebook.com/permalink.php?story fbid=pfbid07Q5gh1s7PzZ6Jki9ZPRe5)
hkzU7UmYoH8d4Z7xW2AuLHMH2phanVt54uaNBSSrskl&id=61578210119624

Ko#: MpaxkpaHu; MecTHM Bnactu; PermoHanHu snactu; MpaxkaaHcko o6uecTso
Kak: Cbbutue

Pe3yntart: [NoBuweHa BWAUMOCT B Kana6pvm,' 3acunneHo OGLLI,ECTBEHO Cb3HaHUeE;
adHra*XpaHu rpa*XgaHn n BacTtu.

Cratyc: M3nbaHeHo

HammeHoBaHMe Ha KOMYHUKaUMOHHaTa geiHocT: COMBATHATE Ha dectuBana Tarantarsia —
MUSIKART

Onwucanue: MpeactasaHe Ha COMBATHATE no Bpeme Ha 17-ua ¢ectmuBan Tarantarsia 3a
HacbpyaBaHe Ha MMPa, CONMAAPHOCTTA U NPUOLLLABAHETO; paswwKnpsBaHe Ha obxsaTa
Yypes coumasHUTE Meauu.

Bpb3Ka:
https://www.facebook.com/permalink.php?story fbid=pfbid0gesAD5sWwMaBoM9aolL
DJUUJNB57ra2G9Uo8y9YZzAuAEFycCqJ4FPBozY8S09K5UI&id=61578210119624

Koit: MpaxaaHu; MecTHKM BnacTu; PernoHanHu Bnactu; MpaxaaHCKo obLLecTBo
Kak: Cbbutne

Pe3ynTtat: [locTMrHa ce A0 WMPOKA ayanUTOpPUA; 3aCUIN Ce BUAMMOCTTA; HaCbpum ce
ANanoreT cpely ANCKPUMUHaAUUATA.

Cratyc: M3nbaHeHOo
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HammeHoBaHMe Ha KOMYHUKALMOHHATA geiHocT: MecTHo cbbutme B KacaHo An'MoHuno —
MUSIKART

e OnwucaHue: MecTHO cbbuTHE 3a NonNyAApu3MpaHe Ha uenmte Ha COMBATHATE m
NOBMLLABaHEe Ha OCBEAOMEHOCTTA OTHOCHO peyTa Ha oMpasaTa/npecTbnaeHnsaTa ot
OMpa3a; CNoAeNIeHO B COLMANHUTE Meaun.

Bpb3Ka:
https://www.facebook.com/permalink.php?story fbid=pfbidOF2voxgKDwK9CwiktTbBe
wk9bxnHxUZ2rxAdJyD6hpZ8HsgsXdNujYj2F1wtX7Nf41&id=61578210119624

e Koit: IpaxkagaHu; MecTHU BnacTu; PernoHanHu Bnactu; MpaxaaHCKo obLLecTBo
¢ Kak: Cbbutme

e PesynTat: MNoBMWEHa MeCTHa OCBEAOMEHOCT N aHraXKMPaHOCT; 3acUieHa CONUAAPHOCT;
paswmupeH o6xBaT OHAAMH.

e Craryc: U3nbaHeHO

HanmeHoBaHMe Ha KOMYHMKaUMOHHATa pAeWHocT: MecTHO cbbuTMe 3a noBMLIABaHe Ha
ocBegomeHocTTa B Cropalati — MUSIKART

e OnucaHue: MecTHO cbbuTMe 3a nonynapusMpaHe Ha mucmaTa Ha COMBATHATE;
npeacraBAHe Ha MAapPTHbOPCKMUTE OpraHn3aLmn 1 AoNb/BaLmTe ce Poau.

Bpb3ka:
https://www.facebook.com/permalink.php?story fbid=pfbidOHifMqgqgZgnj3doZkUxz8RjB
5ZfeKvAd38U19uJ9RkYJQkCI19uwLzSiZWZmnVCxriwl&id=61578210119624

e Koit: I'paxkaaHu; MecTHKM BnacTn; PernoHanHu Bnactu; MpaxaaHCKo obLLecTBo
e Kak: Cbbutme

. Pe3ynTtart: [NoBuweHa ocBeL0OMEHOCT; nop,o6peHa BNONMOCT Ha KOHCOpPLUWYMa; 3aCUNTEHO
MeCTHO y4acTtue.

e Craryc: MI3anbaHeHo

HanmeHoBaHWe Ha KOMYHUKaLMOHHATA AeiiHocT: MecTHo cbbutue B CaH [lemeTpmno KopoHe —
MUSIKART

e OnucaHue: CbbuTHe 3a NOBULIABAHE Ha OCBEAOMEHOCTTA C Lea NOonyasapusnpaHe Ha
COMBATHATE 1 HacbpuaBaHe Ha aHra)kKMpaHOCTTa Ha OBLHOCTTA; NOKAHEHW rpakaaHu
0@ cnepAT aKTyasHUTE HOBUMHM MO NPOEKTa M Aa PasnpocTpaHABaT MNOCNAHUA 33
npuobuiaBaHe.
Bpb3ka:
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https://www.facebook.com/permalink.php?story fbid=pfbidOMdi7Fx2C2gbGCkdEYCnpi
FabznGVm6VG1GGWweHpRg7mGs7UjxaqiDzCiVAyVkwTI&id=61578210119624

e Koin: IparkgaHu; MecTHu Bnactu; PermoHanHu Bnactu; parkgaHcKo obuectso
e Kak: Cbbutue

e Pesynrart: [oBULIEHA OCBEAOMEHOCT; HaCbPYEHO rPaKAaHCKO y4acTue; 3acuneHa
BUAMMOCT Ha Le/ITe Ha NpoeKTa.

e Craryc: MI3anbaHeHOo

HanmeHoBaHMe Ha KOMYHUKALMOHHATA geUHOCT: MecTHO cbbuTue 3a NoBMLLIABaHE Ha
ocsBegomeHocTTa B MoHTegKopaaHo — MUSIKART

e OnucaHue: CbbMTME 33 NOBMLWABAHE HA OCBEAOMEHOCTTa C Len npeactaBaHe Ha
COMBATHATE, noayepTtaBaHe Ha pUCKOBETE OT pey Ha oMpasa/npecTbnieHna oT oMmpasa
W HacbpyaBaHe Ha NPMOBLLABAHETO U CONNAAPHOCTTA; CNOLENEHO B COUMANHUTE MeSUMN.
Bpb3ka:
https://www.facebook.com/permalink.php?story fbid=pfbidOrpuMhM57K7reCfhtQEDK
yw3VRPoQwa6LQuAhmHfd1EWhBsKQDoEM3DXREpJippCtl&id=61578210119624

e Koii: MpaxagaHu; MecTHu BhacTu; PermoHanHu Bnactu; MpaxkaaHcKo obLectso
e Kak: Cbbutue

. Pe3yntart: lNoBuLweHa ocBeAOMEHOCT Ha O6LU,HOCTTa; 3aCusieHa CoNnaapHOCT,
aHra*XnpaHu rpa*XgaHn n B1actuv 8 Ananor.

e Craryc: MI3anbaHeHo

I') EcToHuA — megun, 610neTuH n dHra*XmpaHe Ha 3anHTepecoBaHuUTe CTpPpaHU

HanmmeHoBaHMe Ha KOMYHUKALMOHHATA geiHocT: CTaTna Ha oduumanHua yebcant Ha CERV
EcTtoHunA

e OnwucaHue: HaunoHanHa ctaTus, Nny6anKyBaHa Ha yebcaiita Ha CERV EcToHUS, B KOATO ce
nogyeprtaBa cTapTupaHeTto un uenmte Ha COMBATHATE.

Bpb3Ka: https://kysk.ee/parnu-vabauhendus-toi-eestisse-euroopa-rahastuse-

vaenukone-vastaseks-tegevuseks/

o Koii: M3cnepgoBatenckn obLHOCTU; UHCTUTYUMKM Ha EC; rpakaaHun; HauMOHaAHW BNaCcTy;
MEeCTHU B/1acTu

e Kak: YebcaliT (MHCTUTYLMOHAHA CTaTUA)
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e Pesynrtat: lMoBUlIEHa BUMAMMOCT Ha HaumoHanHo/EC HMBO; nosuweHa OCBeAOMEHOCT
cpea rpaxKaaHuTe U NOAUTUYECKUTE ayaAnToOpUn.

e Craryc: MI3anbaHeHO
HanmeHoBaHMe Ha KOMYHUKALMOHHATA genHocT: CTaThA B eCTOHCKM BeCTHUMK — RNUN

e OnucaHue: NHTepBIO B €CTOHCKM Meanun, npeactasawo COMBATHATE, nosuwaBalo
OCBeJOMEeHOCTTa OTHOCHO AENHCTUTYUMOHANN3ALMNATA 7] CTUIMATU3ALMATA;
nognomarawo BUANMMOCTTA.
Bpb3ka:_ https://tinyurl.com/yud4uxsd6

o  Ko: IpaxkaaHu; rparkaaHcKo obuiectso
o Kak: Cratmna B meguute

e Pesyntar: [oBuUIWIEHA OCBEAOMEHOCT OTHOCHO MPECTbM/IEHMATa OT OMpasa U
CTUrMaTM3aumATa; NoA06peHa BUAMMOCT Ha LLeIMTe Ha NPOeKTa.

o Craryc: MI3anbaHeHo
HanmmeHoBaHMe Ha KOMYHUKaLUMOHHaTa genHocT: COMBATHATE FIRST 6toneTuH

e Onwucanue: [pa 6ionetnHa, usgageHn oT Nooruse Maja, 3a ga wuHdbopmupar
3aMHTEPECOBaAHUTE CTPaHM 3a LUEAUTe Ha MPOeKTa, TPaHCHAUWMOHANHWUTE AEUHOCTW,
pesyntatute 7 npeacroAwmTe AEeNHOCTU.
bionetnH 1:

https://drive.google.com/file/d/1DtIhOy8rlYkADHcan0JY|76ijH9UdIkG/view?usp=drive
link

bioneTtuH 2:

https://drive.google.com/file/d/1VIrKEWd TEug6iTktrgGRaDNhDd7LHd-/view

e Koit: U3cnepgoBaTenckm obuwHocth; MpaxaaHu; HaumoHanHu Bnactv; MecTHM BiacTu;
MpaxKaaHCKO 06LLecTBO

e Kak: bronetuH

. Pesym'a'r: MNosuweHa BUAUMOCT U AHTa*X1pPaHoCT; MHd)OpMMpaHVI 3anHTEPECOBAHU
CTpPaHW OTHOCHO UennTe, pe3yntatnute U Bb3AMOXHOCTUTE 3a y4acCTue.

e Craryc: MI3anbaHeHOo

HanmeHoBaHMe Ha KOMYHUKALMOHHaTa geHocT: HKuea 6ubamnoteka — [leH Ha BAbXHOBEHMETO
Ha KAI, MNAapHy
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e OnucaHue: Yuactme B [eHA Ha BAbXHOBeHMeTO Ha KAI, kKato ce usnonsea ¢popmaTbT
,"HRunBa bndbnmoteka”, 3a ga ce npeacrasu COMBATHATE n ga ce Hacbpyuu AnManorsT
OTHOCHO CTePeoTUNUTE N CTUrMaTM3aLMATE; NOAYePTaHM Ca UHCTPYMEHTUTE/MpPEXKUTE Ha
npoekTa.

Bpb3Ka:_https://www.noorusemaja.ee/en/17092025/

e Koi: HaunoHanHu Bnactu; MecTtHu Bnactu; PermoHanHun Biactm
e Kak: Cbbutue

e Pesynrar: [oBulieHa OCBEAOMEHOCT cpef BAACTUTE; HACbpPYeH JAManor; 3acuneHo
npusHaHne Ha COMBATHATE KaTo npodecroHaneH n 0bLHOCTEH MHCTPYMEHT.

e Craryc: U3nbaHeHO

3.3 OKoHuYaTenHo 3aknoueHue 3a D5.2 (meceuymn 1-8)

B 3akntoueHne, D5.2 JOKYMEHTMPA, Ye B paMKUTE Ha meceuuTe 1-8 NPOEeKTHLT He Camo e Cb3gan
OCHOBHM MaTepUany 3a KamnaHuATa (BU3yanHN eleMeHTU, PONKOBU BaHepwu, IMCTOBKU U MUKPO-
06yUMTENIHN BUOEOKAMUMOBE), HO M € MUHULUMWPaN W peanusmMpan 3HauMmm AeWHOCTM 3a
pasnpocTpaHeHue 4pe3 yebcaliToBe, COUMANHW MeAMM, MEeCTHU OBLWHOCTHU CbbuTtKa,
WHCTUTYUMOHANHM  CTaTUK, MeaMMHO oOTpasABaHe W OlneTuH. Tasu  KombuHauma ot
NpousBOACTBO HAa MaTepuanu M aKTUBHM KOMYHMKALMOHHM AeiCTBUA MOTBbPXKAaBsa, 4e
NPOEKTbT € MNOCTUrHaN PaHHa BMAMMOCT M aAHTaXMPAHOCT Ha 3aMHTEPECOBAHWUTE CTPaHM,
Cb3JaBallkKM COMMAHA OCHOBA 3a chejpalwmTe ¢asM Ha KamMnaHuWATa, B KOWTO Ce O4aKBa
WHTEH3MBHOCTTA HA Pa3nNpOCTPaHEeHNETo U NyBANYHUAT 06XBAT fAa ce yBemyar.
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D5.2 — MATERIALI DELLA
CAMPAGNA

COMBATHATE

COMBATING HATE SPEECH AND HATE CRIMES
AGAINST INDIVIDUALS WITH MENTAL DISABILITIES.

Finanziato dall’Unione europea. Le opinioni e i
punti di vista espressi sono tuttavia
esclusivamente quelli dell’autore o degli autori e
non riflettono necessariamente quelli dell’Unione
europea o della Commissione europea. Né
l’Unione europea né lautorita che concede il
finanziamento possono essere ritenute
responsabili per essi.



SUL PROGETTO
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COMBATHATE (Contrastare i discorsi d’odio e i crimini d’odio contro le persone con
disabilita mentali)

NUMERO DI PROGETTO
101205522

PROGRAMMA UE
Citizens, Equality, Rights and Values (CERV)

PERCHE QUESTO PROGETTO?

Le persone con disabilita mentali sono frequentemente esposte a discorsi d’odio e
crimini d’odio che compromettono la loro dignita, sicurezza e benessere.
COMBATHATE intende affrontare questa problematica attraverso lo sviluppo di
sistemi di supporto mirati, 'aumento della consapevolezza pubblica e il
rafforzamento della cooperazione tra la societa civile e le autorita pubbliche,
comprese le forze dell’ordine.
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1. Scopo e ambito del deliverable (mesi 1-8)

Il deliverable D5.2 — Materiali della campagna raccoglie e presenta i materiali della campagna e
di comunicazione prodotti durante i primi otto mesi del progetto COMBATHATE. Lo scopo di
qguesto deliverable e fornire una documentazione strutturata e verificabile dei risultati tangibili
ottenuti nella fase iniziale dell'azione in termini di sensibilizzazione, garantendo la visibilita
dell'UE, la consapevolezza precoce delle parti interessate e la disponibilita a una piu ampia
diffusione nelle fasi successive del progetto.

L'ambito del D5.2 per il periodo di riferimento mesi 1-8 si concentra sulla creazione
dell'infrastruttura di base della campagna e dei materiali fondamentali del progetto, tra cui:

e un'identita visiva coerente e riconoscibile (set di loghi del progetto ed emblema del
cofinanziamento dell'UE);

e materiali stampati ed espositivi a supporto della visibilita delle attivita del progetto, delle
riunioni e degli incontri con le parti interessate;

e materiali video di micro-apprendimento riutilizzabili collegati allo sviluppo delle capacita
del WP2 (presentati con segnaposto per i link, da inserire una volta disponibili gli URL di
pubblicazione);

e |'attivazione dei canali di comunicazione online di base (pagine web dei partner e social
media del progetto), garantendo I'accessibilita delle informazioni pubbliche e la coerenza
dei messaggi del progetto;

e un quadro di riferimento standardizzato per la distribuzione fisica, al fine di
documentare l'uso e la diffusione dei materiali in modo aggregato e conforme al GDPR.

Questo risultato & presentato in formato elettronico adatto alla diffusione fisica. E classificato
come PUBBLICO, in quanto non contiene dati personali sensibili ed & destinato a sostenere la
trasparenza e la diffusione della missione e delle attivita del progetto.

Canali di comunicazione online istituiti nei mesi 1-8

Nell'ambito della prima fase di diffusione e visibilita, il consorzio ha garantito che le informazioni
sul progetto fossero disponibili sia attraverso i siti web dei partner che attraverso canali social
dedicati.

Pagine web del progetto dei partner create e/o attivate (mesi 1-8):

e MUSIKART: https://www.musikart.it/combathate

e PUCK: https://gliamicidipuck.org/combathate/

e AMANITA: https://amanitaeesti.ee/combathate/
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e PROVISION: http://provisionbg.org/index.php/cerv/

e NOORUSE MAJA: https://www.noorusemaja.ee/en/cerv/

Queste pagine web forniscono punti di accesso stabili e ospitati dai partner per il progetto, che in
genere includono informazioni sugli obiettivi, la partnership, i riferimenti ai finanziamenti dell'UE
e gli aggiornamenti sulle attivita e sui risultati.

Canali social media del progetto creati/utilizzati (mesi 1-8):

e Instagram: https://www.instagram.com/combathate ue/

e Facebook: https://www.facebook.com/people/Combathate/61578210119624/

Questi canali consentono una maggiore diffusione, aggiornamenti tempestivi e il coinvolgimento
di un pubblico piu ampio, integrando i siti web dei partner e il materiale stampato.

Chiarimento dell'ambito

Perimesi 1-8, D5.2 consolida I'esistenza e la disponibilita delle risorse e dei canali della campagna.
Sebbene i canali social media del progetto siano stati creati e utilizzati durante questo periodo, il
consorzio non include in questo deliverable un "pacchetto di contenuti social media" separato o
un archivio dei post; D5.2 si concentra invece sui materiali fondamentali della campagna e
sull'infrastruttura di comunicazione di base che consentira successive attivita di sensibilizzazione
su larga scala.

Nel complesso, i materiali della campagna e i canali di comunicazione documentati in questo
risultato contribuiscono agli obiettivi del progetto:

e garantendo la visibilita nella fase iniziale dell'azione finanziata dall'UE,
e stabilendo un'identita e un messaggio coerenti del progetto,

e consentendo una diffusione strutturata dei risultati man mano che il WP2 e i successivi
pacchetti di lavoro progrediscono.

2. Panoramica dei materiali della campagna prodotti (mesi 1-8)

Durante i primi otto mesi del progetto, il consorzio ha dato priorita alla produzione dei materiali
fondamentali per la campagna, necessari per garantire un'identita visiva coerente, una visibilita
immediata delle attivita del progetto e la disponibilita per una pil ampia diffusione nelle fasi
successive. | risultati della campagna prodotti in questo periodo si concentrano su due aree
essenziali:

¢ Elementi di identita visiva, che garantiscono un branding coerente e la piena conformita
ai requisiti di visibilita dell'UE in tutte le comunicazioni dei partner;
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e Materiali stampati ed espositivi, che consentono una diffusione pratica e visibilita
durante le riunioni, i corsi di formazione e le attivita di coinvolgimento delle parti
interessate.

| materiali prodotti durante i mesi 1-8 sono raccolti in questo documento e forniti in formato
elettronico, con file pronti per la stampa inclusi ove pertinente.

2.1 Elementi di identita visiva (set di loghi del progetto + logo cofinanziato dall'UE)

Un risultato chiave raggiunto durante i mesi 1-8 e stato il consolidamento del pacchetto di
identita visiva del progetto, garantendo che tutti i partner comunichino COMBATHATE con un
marchio coerente e riconoscibile.

COMBATING HATE SPEECH AND HATE CRIMES

AGAINST NDIVIDUALS WITH MENTAL DISABILITIES.

Risorse di identita visiva incluse:

e lllogo del progetto COMBATHATE, fornito in diverse varianti convalidate per supportare
diversi contesti di comunicazione (ad esempio, sfondi chiari/scuri, layout
orizzontali/verticali e versioni semplificate delle icone, ove applicabile). Queste varianti
garantiscono un uso corretto su:

o materiali stampati (volantini, poster, roll-up),

o presentazioni e materiali di formazione,

o pagine web dei partner e pubblicazioni digitali,

o sovrapposizioni audiovisive/video, ove pertinente.

e L'emblema ufficiale del cofinanziamento dell'UE ("Cofinanziato dall'Unione Europea"),
fornito in un formato adatto per l'inserimento sia in materiali digitali che cartacei.
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Scopo e utilizzo:

Queste risorse costituiscono la base di riferimento per tutti i materiali della campagna,
garantendo:

¢ la coerenza del marchio in tutti i paesi e le organizzazioni partner;
e il riconoscimento e la fiducia tra le parti interessate e il pubblico di destinazione;

e piena conformita alle norme di visibilita dell'UE, compreso il corretto riconoscimento del
finanziamento dell'UE nei risultati destinati al pubblico.

Stato dei risultati (mesi 1-8):

Le risorse relative all'identita visiva sono state completate e messe a disposizione di tutti i partner
per essere utilizzate nei canali di comunicazione e nei materiali della campagna inclusi in questo
risultato.

2.2 Materiali stampati (roll-up e volantino)

Nei mesi 1-8, il consorzio ha prodotto due materiali stampati fondamentali per la campagna,
progettati per sostenere la visibilita del progetto e fornire informazioni concise sul progetto agli
stakeholder e al pubblico:

a) Banner roll-up (80x100 cm)
Formato: PDF pronto per la stampa (materiale espositivo)
Funzione: esposizione ad alta visibilita presso:
e riunioni di progetto,
e corsi di formazione transnazionali,
e eventicon le parti interessate,
e sessioni di divulgazione.
Il roll-up fornisce una presentazione immediata e sintetica di:
e titolo del progetto e obiettivo principale,

e tema centrale (lotta contro l'incitamento all'odio e i crimini d'odio contro le persone con
disabilita mentali),

e identita del consorzio,
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e elementi di visibilita dell'UE.

Questo materiale & concepito come uno strumento di visibilita riutilizzabile durante I'intero ciclo
di vita del progetto, a sostegno della continuita e del riconoscimento.

COMBATHATE

COMBATING HATE SPEECH AND HATE CRIMES
AGAINST INDIVIDUALS WITH MENTAL DISABILITIES.
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b) Volantino (A4)

Formato: PDF pronto per la stampa (materiale informativo)
Funzione: breve strumento informativo rivolto al pubblico, progettato per essere:

e distribuito durante le attivita del progetto,
e condiviso con le parti interessate (servizi, istituzioni, reti),

¢ rendere disponibile in formato elettronico tramite i canali dei partner, quando
opportuno.

Il volantino fornisce una sintesi concisa di:

motivazione e obiettivi del progetto,

attivita principali e impatto previsto,

partnership del consorzio,

riferimenti ai canali del progetto per ulteriori informazioni (web/social).
Stato dei risultati (mesi 1-8):

Entrambi i materiali sono stati finalizzati in formato pronto per la stampa e resi disponibili a tutti
i partner. Essi supportano le esigenze di diffusione della prima fase del progetto e forniscono un
modello di base per futuri adattamenti nelle lingue dei partner e per le fasi successive della
campagna.

+*7*. | Co-funded by
*..," | the European Union
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2.3 Materiali video (4 micro-video didattici registrati in Italia — Link segnaposto)

Durante i primi otto mesi di attuazione, e in relazione alle attivita di capacity building del WP2, il
consorzio ha prodotto una serie di quattro brevi video di micro-apprendimento registratiin Italia.
Questi video sono concepiti come risorse riutilizzabili, pratiche di apprendimento e
sensibilizzazione, a supporto sia della formazione interna del personale che delle future azioni di
diffusione nell'ambito del WP5.

Scopo dei video di micro-apprendimento
Il formato micro-learning e stato scelto per:

e tradurre gli elementi procedurali chiave del Sistema di Supporto del progetto in linee
guida semplici e attuabili;

e fornire aggiornamenti brevi e accessibili per il personale e i moltiplicatori;
e supportare la replicabilita e la coerenza tra i partner e i paesi;

e consentire la successiva integrazione nella diffusione online, negli ambienti di formazione
e nelle campagne di sensibilizzazione.

Formato e caratteristiche
Ogni video deve essere:
e breve (circa 2-3 minuti) per massimizzare |'accessibilita e la riutilizzabilita,
e realizzato con un tono pacato e un linguaggio chiaro,
e incentrato su indicazioni pratiche piuttosto che su spiegazioni teoriche,
e inlinea con I'approccio del progetto basato sull'accessibilita e sui diritti.
Video di micro-apprendimento prodotti (mesi 1-8)
Sono stati registrati i seguenti quattro argomenti video:
1. Video 1 - Primo soccorso psicologico (PFA) in 60 secondi

Focus: una spiegazione molto semplice delle principali fasi del PFA, fornita in uno stile
calmo e rassicurante.

Facebook: https://www.facebook.com/share/v/1PTmDH1Yme/

Instagram:
https://www.instagram.com/reel/DUAsDJ2k0Zs/?utm source=ig web copy link&igsh=
MzRIODBiINWFIZA==
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2. Video 2 — Modulo con icone + Segnalazione per procura: errori comuni da evitare

Focus: come compilare correttamente il modulo basato su icone, errori chiave da evitare
e enfasi sul consenso e sulla minimizzazione dei dati.

Facebook: https://www.facebook.com/share/v/1BGeAWMS8Jo/

Instagram: https://www.instagram.com/reel/DUDwhd8DNBJ/?utm source=ig web co
py link&igsh=MzRIODBiNWFIZA==

3. Video 3 - Pacchetto di prove: pacchetto minimo (cosa raccogliere / cosa NON fare)
Focus: quali prove raccogliere (ad es. screenshot, cronologia, breve sintesi) e cosa evitare
(ad es. alterare i file, raccogliere dati in eccesso).

Facebook: https://www.facebook.com/reel/4345198762359748

Instagram: https://www.instagram.com/reel/DUGARwVgqrv/

4. \Video 4 — Nozioni di base sulla CAA: comunicazione e de-escalation

Focus: principi pratici della CAA (schede si/no, una domanda alla volta, tono calmo,
evitare domande con "perché") per supportare la comunicazione e ridurre i rischi di
escalation.

Facebook: https://www.facebook.com/reel/2317068918770525

Instagram: https://www.instagram.com/reel/DUIRCQakeii/

Nota sulla pubblicazione

Al momento della presentazione di questo documento (relazione sui mesi 1-8), la piattaforma di
hosting definitiva e gli URL sono in fase di consolidamento. La relazione include quindi dei
segnaposto per i link, che saranno sostituiti una volta che i video saranno stati caricati sui canali
di diffusione concordati.

2.4 Relazione sulla distribuzione fisica (modello e approccio di rendicontazione M1-M8)

Per garantire una documentazione coerente della produzione e della diffusione del materiale
della campagna, il consorzio ha preparato un modello standardizzato di rapporto sulla
distribuzione fisica. Questo modello supporta:

e unarendicontazione trasparente per SYGMA,

e il monitoraggio consolidato tra i partner,
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e documentazione pronta per la revisione contabile,
e aggregazione coerente delle attivita di diffusione tra i vari paesi.
Ambito e contenuto del modello
I modello di distribuzione & progettato per acquisire, in modo armonizzato:
e il tipo di materiale (ad esempio, roll-up, volantino, PDF elettronico),
¢ lingua e formato (stampato/elettronico),
e quantita prodotte e distribuite (solo numeri aggregati),
¢ il contesto di diffusione (evento/luogo/canale),
e categoria di destinatari (ad esempio, personale, parti interessate, pubblico in generale),

e riferimento alle prove a sostegno (ad esempio foto, ordine del giorno, URL della pagina
web).

Protezione dei dati e principio di rendicontazione
L'approccio di segnalazione ¢ esplicitamente conforme al GDPR:
e nessun dato personale viene registrato nel registro,

e ladistribuzione viene registrata solo tramite quantita aggregate e categorie generiche di
destinatari,

e iriferimenti alle prove sono documentati senza identificare le persone.
Approccio di rendicontazione M1-M8
Durante i primi otto mesi, le attivita di diffusione si sono concentrate principalmente su:
e creazione dell'infrastruttura della campagna (identita visiva e canali),
e produzione di materiali stampati di base (roll-up e volantini),

e preparazione di risorse riutilizzabili per la sensibilizzazione e il supporto alla formazione
(video di micro-apprendimento).

La distribuzione fisica durante questa fase iniziale dovrebbe quindi essere:

e limitata e principalmente legata a contesti di progetto interni (ad esempio, riunioni, corsi
di formazione) e/o

e preparatoria (materiali stampati e resi disponibili per la distribuzione imminente).
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Il modello incluso in questo deliverable fornisce un meccanismo strutturato che consente ai
partner di segnalare:

e qualsiasi produzione e distribuzione iniziale effettuata nei mesi 1-8, e

e di continuare ad aggiornare la stessa struttura di rendicontazione nei periodi successivi,
guando avra luogo una diffusione pit ampia.

3. Conclusione e azioni di diffusione complementari registrate in SYGMA
(mesi 1-8)

Durante i primi otto mesi di COMBATHATE, il consorzio si &€ concentrato sulla creazione di una
base solida e coerente per la sensibilizzazione, producendo materiali fondamentali per la
campagna (elementi di identita visiva, banner roll-up e volantini), attivando canali di
comunicazione digitale (pagine web dei partner e social media del progetto) e realizzando le prime
attivita di sensibilizzazione rivolte al pubblico. Questo approccio nella prima fase ha garantito che
il progetto diventasse visibile e comprensibile alle comunita locali, alle parti interessate e alle
autorita pubbliche, mentre venivano sviluppate le basi tecniche dell'azione (in particolare i
risultati del WP2).

Sebbene I'implementazione della campagna su larga scala sia prevista per le fasi successive, i mesi
1-8 hanno gia incluso una serie di attivita di comunicazione concrete che sono state registrate in
SYGMA sotto "Attivita di comunicazione" dell' , dimostrando che la comunicazione é iniziata
all'inizio dell'azione e ha progredito continuamente parallelamente all'implementazione tecnica.

Le attivita riportate di seguito riflettono la stessa struttura utilizzata nel piano DEC (nome
dell'attivita, descrizione, destinatari, canale, risultato, stato). Tutti i link forniti sono riferimenti
pubblici e non contengono dati personali.

3.1 Riepilogo: cosa é stato realizzato alla fine del mese 8

Alla fine del primo periodo di riferimento (mesi 1-8), il consorzio ha ottenuto i seguenti risultati in
materia di comunicazione e diffusione:

¢ L'identita del progetto e la visibilita dell'UE sono state standardizzate attraverso il set di
loghi convalidati e I'emblema del cofinanziamento dell'UE, consentendo un branding
coerente tra tutti i partner e i materiali.

e Sono stati prodotti strumenti pratici di diffusione (banner roll-up e volantini) e preparati
per un uso ripetuto durante gli eventi del progetto e gli incontri con le parti interessate.

10
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E stata creata un'infrastruttura di visibilita digitale attraverso pagine web dedicate al
progetto sui siti web di ciascun partner e attraverso i canali social ufficiali del progetto.

Il coinvolgimento e la sensibilizzazione precoci della comunita sono stati attuati
attraverso una serie di eventi locali e azioni di sensibilizzazione culturale (in particolare in
Italia attraverso MUSIKART), nonché attraverso i media e le newsletter in Estonia.

Queste azioni hanno rafforzato collettivamente la presenza pubblica del progetto e preparato il

terreno per un lancio piu ampio della campagna e una distribuzione strutturata nelle fasi

successive.

3.2 Attivita di comunicazione realizzate e riportate in SYGMA (mesi 1-8)

A) Canali di comunicazione digitale: pagine web dei partner

Nome dell'attivita di comunicazione: Pagina web dedicata al progetto sul sito web di AMANITA

Descrizione: pagina creata per presentare COMBATHATE, i suoi obiettivi, i partner e le
attivita in corso. (https://amanitaeesti.ee/combathate/)

Chi (destinatari): cittadini; autorita nazionali; autorita locali; societa civile
Come (canale): sito web

Risultato: maggiore visibilita di COMBATHATE; informati gli stakeholder sugli obiettivi, i
partner e le attivita.

Stato: In corso

Nome dell'attivita di comunicazione: Pagina web dedicata al progetto sul sito web di PROVISION

Descrizione: pagina creata per presentare COMBATHATE, i suoi obiettivi, i partner e le
attivita in corso. (http://provisionbg.org/index.php/cerv/)

Chi: Cittadini; autorita nazionali; autorita locali; societa civile
Come: sito web
Risultato: Maggiore visibilita e accesso alle informazioni sul progetto in Bulgaria.

Stato: In corso

Nome dell'attivita di comunicazione: Pagina web dedicata al progetto sul sito web di MUSIKART

Descrizione: pagina creata per presentare COMBATHATE, i suoi obiettivi, i partner e le
attivita in corso. (https://www.musikart.it/combathate)

11
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e Chi: Cittadini; Autorita nazionali; Autorita locali; Societa civile
e Come: sito web

e Risultato: Maggiore visibilita e consapevolezza in Italia; punto di accesso per gli
aggiornamenti sul progetto.

e Stato: In corso
Nome dell'attivita di comunicazione: Pagina web dedicata al progetto sul sito web di PUCK

o Descrizione: pagina creata per presentare COMBATHATE, i suoi obiettivi, i partner e le
attivita in corso. (https://gliamicidipuck.org/combathate/)

e Chi: Cittadini; autorita nazionali; autorita locali; societa civile
e Come: sito web

¢ Risultato: Maggiore visibilita e accesso delle parti interessate alle informazioni sul
progetto.

e Stato: In corso
Nome dell'attivita di comunicazione: Pagina web dedicata al progetto sul sito web Nooruse Maja

e Descrizione: pagina creata per presentare COMBATHATE, i suoi obiettivi, i partner e le
attivita in corso. (https://www.noorusemaja.ee/en/cerv/)

e Chi: Cittadini; Autorita nazionali; Autorita locali; Societa civile
e Come: sito web
¢ Risultato: maggiore visibilita in Estonia e maggiore consapevolezza delle parti interessate.

e Stato: In corso

B) Canali social media del progetto
Nome dell'attivita di comunicazione: Social media COMBATHATE (Facebook e Instagram)

e Descrizione: Pagine Facebook e Instagram dedicate aggiornate con notizie sul progetto,
eventi e informazioni di sensibilizzazione per coinvolgere i cittadini, le autorita e la societa
civile.

o Instagram: https://www.instagram.com/combathate ue/

o Facebook: https://www.facebook.com/profile.php?id=61578210119624

12
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e Chi: cittadini; autorita nazionali; autorita locali; societa civile; altre parti interessate
e Come: Social media

e Risultato: Visibilita e divulgazione continue; maggiore sensibilizzazione dell'opinione
pubblica; coinvolgimento della comunita negli obiettivi del progetto.

e Stato: In corso

C) Eventi di sensibilizzazione locale e azioni di divulgazione (Italia — MUSIKART)
Nome dell'attivita di comunicazione: Evento locale a San Cosmo Albanese — MUSIKART

e Descrizione: Evento di sensibilizzazione per presentare COMBATHATE e i suoi obiettivi
(meccanismi di sostegno psicologico/legale, cooperazione con le autorita,
sensibilizzazione dell'opinione pubblica). Amplificato attraverso i social media.

Link:
https://www.facebook.com/permalink.php?story fbid=pfbidOhiKtvS9v1H3Yyp4ExUGYLv
iEmMF6dPb9fMtAkhHpv6V8ci7ngSKS4cYVHNAYd622kI&id=61578210119624

e Chi: Cittadini; Autorita locali; Societa civile
¢ Come: Evento

e Risultato: Maggiore Vvisibilita di COMBATHATE; sensibilizzazione; promozione
dell'inclusione e del dialogo.

e Stato: Realizzato

Nome dell'attivita di comunicazione: Evento di sensibilizzazione locale a Calopezzati —
MUSIKART

e Descrizione: Evento di sensibilizzazione per presentare COMBATHATE e aumentare la
consapevolezza sui discorsi di incitamento all'odio contro le persone con disabilita
mentali; evidenziati i ruoli e i contributi dei partner.

Link:
https://www.facebook.com/permalink.php?story fbid=pfbid02fgmewm3mmgB4fuapgk
aE7mtNLujZMwFWs5MStSQjMiuaxDSPKHoFfdneZ2NFKTikl&id=61578210119624

e Chi: Cittadini; Autorita locali; Autorita regionali; Societa civile

e Come: Evento
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e Risultato: Maggiore consapevolezza e sensibilita a livello locale; maggiore visibilita del

consorzio; rafforzamento della solidarieta.
e Stato: Realizzato
Nome dell'attivita di comunicazione: Evento di sensibilizzazione locale a Plataci — MUSIKART

e Descrizione: Evento di sensibilizzazione per presentare COMBATHATE e promuovere
I'inclusione, la dignita e la cooperazione tra istituzioni e societa civile.
Link:
https://www.facebook.com/permalink.php?story fbid=122123597330940337&id=6157
8210119624&ref=embed post

e Chi: Cittadini; Autorita locali; Autorita regionali; Societa civile
e Come: Evento

e Risultato: Maggiore visibilita; maggiore consapevolezza; promozione dell'inclusione e
della solidarieta.

e Stato: Realizzato
Nome dell'attivita di comunicazione: Evento locale a Santa Sofia d'Epiro — MUSIKART

e Descrizione: Evento locale di sensibilizzazione per presentare COMBATHATE e aumentare
la consapevolezza su incitamento all'odio, discriminazione e inclusione; amplificato
attraverso i social media di MUSIKART.

Link:
https://www.facebook.com/permalink.php?story fbid=pfbid07Q5gh1s7PzZ6Jki9ZPRe5J
hkzU7UmYoH8d4Z7xW2AuLHMH2phanVt54uaNBSSrskl&id=61578210119624

e Chi: Cittadini; Autorita locali; Autorita regionali; Societa civile

¢ Come: Evento

......

comunita; coinvolgimento dei cittadini e delle autorita.
e Stato: Realizzato
Nome dell'attivita di comunicazione: COMBATHATE al Festival Tarantarsia — MUSIKART

e Descrizione: Presentazione di COMBATHATE durante il 17° Festival Tarantarsia per
promuovere la pace, la solidarieta e l'inclusione; amplificazione della diffusione tramite i
social media.
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*
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COMBATHATE

Link:
https://www.facebook.com/permalink.php?story fbid=pfbid0gesAD5sWwMaBoM9aol

DJUUJNB57ra2G9Uo08y9YZzAuAEFycCql4FPBozY8S09K5UI&id=61578210119624

Chi: Cittadini; Autorita locali; Autorita regionali; Societa civile
Come: Evento

Risultato: Raggiunto un vasto pubblico; rafforzata la visibilita; promosso il dialogo
contro la discriminazione.

Stato: Realizzato

Nome dell'attivita di comunicazione: Evento locale a Cassano All'lonio — MUSIKART

Descrizione: Evento locale per promuovere gli obiettivi di COMBATHATE e sensibilizzare
I'opinione pubblica sui discorsi di incitamento all'odio e sui crimini d'odio; condiviso
attraverso i social media.

Link:

https://www.facebook.com/permalink.php?story fbid=pfbidOF2voxgKDwK9CwiktTbBe
wk9bxnHxUZ2rxAdJyD6hpZ8HsgsXdNujYj2F1wtX7Nf41&id=61578210119624

Chi: Cittadini; Autorita locali; Autorita regionali; Societa civile
Come: Evento

Risultato: Maggiore consapevolezza e coinvolgimento a livello locale; rafforzamento della
solidarieta; ampliamento della portata online.

Stato: Realizzato

Nome dell'attivita di comunicazione: Evento di sensibilizzazione locale a Cropalati — MUSIKART

Descrizione: evento locale per promuovere la missione di COMBATHATE; presentazione
delle organizzazioni partner e dei ruoli complementari.

Link:
https://www.facebook.com/permalink.php?story fbid=pfbidOHifMaqqZgnj3doZkUxz8RiB
5ZfeKvAd38U19uJ9RkYJQkC19uwLzSiZWZmnVCxriwl&id=61578210119624

Chi: Cittadini; Autorita locali; Autorita regionali; Societa civile
Come: Evento

Risultato: Maggiore consapevolezza; maggiore visibilita del consorzio; rafforzamento
dell'impegno locale.

Stato: Realizzato
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COMBATHATE

Co-funded by
the European Union

Nome dell'attivita di comunicazione: Evento locale a San Demetrio Corone — MUSIKART

e Descrizione: Evento di sensibilizzazione per promuovere COMBATHATE e incoraggiare il
coinvolgimento della comunita; invito ai cittadini a seguire gli aggiornamenti del progetto
e diffondere messaggi di inclusione.

Link:
https://www.facebook.com/permalink.php?story fbid=pfbidOMdi7Fx2C2gbGCkdEYCnpi
FabznGVm6VG1GGWweHpRg7mGs7UjxaqjDzCiVAyVkwTI&id=61578210119624

e Chi: cittadini; autorita locali; autorita regionali; societa civile
e Come: Evento

¢ Risultato: Sensibilizzazione; promozione della partecipazione dei cittadini;
rafforzamento della visibilita degli obiettivi del progetto.

e Stato: Realizzato

Nome dell'attivita di comunicazione: Evento di sensibilizzazione locale a Montegiordano —
MUSIKART

e Descrizione: Evento di sensibilizzazione per presentare COMBATHATE, evidenziare i rischi
dei discorsi di incitamento all'odio/dei crimini d'odio e promuovere l'inclusione e la
solidarieta; condiviso tramite i social media.

Link:
https://www.facebook.com/permalink.php?story fbid=pfbidOrpuMhM57K7reCfhtQEDK
yw3VRPoQwg6LQu4hmHfd1EWhBsKQDoEM3DXREpJippCtl&id=61578210119624

e Chi: Cittadini; Autorita locali; Autorita regionali; Societa civile
e Come: Evento

e Risultato: Maggiore sensibilizzazione della comunita; rafforzamento della solidarieta;
coinvolgimento dei cittadini e delle autorita nel dialogo.

e Stato: Realizzato

D) Estonia — media, newsletter e coinvolgimento delle parti interessate
Nome dell'attivita di comunicazione: Articolo sul sito web ufficiale del CERV Estonia

e Descrizione: articolo nazionale pubblicato sul sito web del CERV Estonia che evidenzia il
lancio e gli obiettivi di COMBATHATE.
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Link:__ https://kysk.ee/parnu-vabauhendus-toi-eestisse-euroopa-rahastuse-vaenukone-

vastaseks-tegevuseks/

e Destinatari: Comunita di ricerca; istituzioni dell'UE; cittadini; autorita nazionali; autorita
locali

e Come: sito web (articolo istituzionale)

e Risultato: Maggiore visibilita a livello nazionale/UE; maggiore sensibilizzazione dei
cittadini e dei responsabili politici.

e Stato: Consegnato
Nome dell'attivita di comunicazione: Articolo su un quotidiano estone — RNUN

e Descrizione: Articolo-intervista sui media estoni che presenta COMBATHATE, sensibilizza
sul tema della deistituzionalizzazione e dello stigma e ne sostiene la visibilita.
Link:_https://tinyurl.com/yu4uxsd6

e Chi: cittadini; societa civile
e Come: Articolo sui media

e Risultato: Maggiore sensibilizzazione sui crimini d'odio e lo stigma; maggiore visibilita
degli obiettivi del progetto.

e Stato: Realizzato
Nome dell'attivita di comunicazione: COMBATHATE FIRST Newsletter

e Descrizione: Due newsletter pubblicate da Nooruse Maja per informare le parti
interessate sugli obiettivi del progetto, le attivita transnazionali, i risultati attesi e le
attivita future.

Newsletter 1:

https://drive.google.com/file/d/1DtIhOy8rlYkADHcan0JY|76ijH9UdIkG/view?usp=drive
link

Newsletter 2:

https://drive.google.com/file/d/1VIrKEWd TEug6iTktrgGRaDNhDd7LHd-/view

e Chi: Comunita di ricerca; cittadini; autorita nazionali; autorita locali; societa civile

e Come: Newsletter
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e Risultato: maggiore visibilita e coinvolgimento; informazione delle parti interessate sugli
obiettivi, i risultati attesi e le opportunita di partecipazione.

e Stato: Consegnato
Nome dell'attivita di comunicazione: Biblioteca vivente — KAl Inspiration Day, Parnu

o Descrizione: partecipazione al KAl Inspiration Day utilizzando il formato "Biblioteca
vivente" per presentare COMBATHATE e promuovere il dialogo sugli stereotipi e lo
stigma; evidenziazione degli strumenti/reti del progetto.

Link: https://www.noorusemaja.ee/en/17092025/

e Chi: Autorita nazionali; Autorita locali; Autorita regionali
e Come: Evento

e Risultato: Sensibilizzazione delle autorita; promozione del dialogo; rafforzamento del
riconoscimento di COMBATHATE come strumento professionale e comunitario.

e Stato: Realizzato

3.3 Conclusione finale per D5.2 (mesi 1-8)

In conclusione, il D5.2 documenta che nei mesi 1-8 il progetto non solo ha prodotto i materiali
fondamentali della campagna (elementi di identita visiva, roll-up, volantini e video di micro-
apprendimento), ma ha anche avviato e realizzato significative attivita di diffusione attraverso siti
web, social media, eventi della comunita locale, articoli istituzionali, attivita di sensibilizzazione
dei media e una newsletter. Questa combinazione di produzione di materiali e azioni di
comunicazione attiva conferma che il progetto ha stabilito una visibilita iniziale e |l
coinvolgimento delle parti interessate, costruendo una solida base per le prossime fasi della
campagna, in cui si prevede un aumento dell'intensita di distribuzione e della portata pubblica.
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